
BARELY LEGAL! 


YAHOO! 


BLOOD MONEY! 


STRIP CLUB SUPERSTARS! 
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10 College Girls Exposed! 

The girls of voyeurdorm.com pull back the curtains for a 
behind-the-scenes look at life in front of the cameras. 

n Serial Killers Online 

Forget Britney Spears or Julia Roberts. Today's fan sites are 
dedicated to a slightly darker breed of celebrity. 

mi Strip Club Superstars 

Up close and personal with the girls of Scores, New York's 
premiere strip joint. 

Mi Pistol Packin’ Mamas 

The Second Amendment Sisters use their web site to 
promote a pro-gun, pro-family stance that has even Charlton 
Heston running for cover. 

iiti The Most Downloaded 
Women on the Net 

Danni Ashe vs. Cindy Margolis: Let's get ready to rumble. 
Plus: The Lycos Top-10 women. 

i.ii Online Casinos 

Gaming sites let you strike it rich without ever leaving your 
home. Here's the inside scoop on how they work. 


We show you how to cash in on the real Internet 
money-maker. 

so Cyborgs Among Us 

British scientist Kevin Warwick has developed a technology 
that's blurring the lines between man and machine. Online sex 
will never be the same again. 

8 i Fashion 

The dot-coms have crashed and the party's finally over. What's 
a group of bankrupt twentysomething's to do? 


Bikini.com Girl of the Month Online Drinking Games 
Hardcore Junky Mail Order Brides Universal Life Church 
Dead Pools Top Secret Recipes Badart.com 
Vampirella Model Search Julie Strain 2 Afrosquad 26 
Date A Flight Attendant Wu Names 8 Dispersion: Custom 
Airborne Pathogens Am I Hot or Not Kevin Smith’s Favorite 
Web Sites Rotten.com Weird eBay: Used Panties for Sale 
Idiot Crimes Stick Figure Death Theatre Ray Munns 
Morbid Fact of the Day 


MEDIA 

90 Gear: The latest in the world of technology. Video 
Games: The best in home entertainment. 94 Music: Tunes 
to surf to. - % Film: Forbidden movies, straight from the web 
to your VCR. Shopping: Way beyond Amazon. 


ABSOLUT' 8 VODKA. PRODUCT OF SWEDEN. 40 AND 50% ALC/VOL (80 AND 100 PROOF). 100% GRAIN NEUTRAL SPIRITS ABSOLUT C 
ABSOLUT, ABSOLUT BOTTLE DESIGN, ABSOLUT CALLIGRAPHY AND ABSOLUTVODKA.COM ARE TRADEMARKS OWNED BY V&S VIN & S 
IMPORTED BY THE HOUSE OF SEAGRAM, NEW YORK, NY. PHOTOGRAPH BY STEVE BR0NSTEIN. 
ENJOY OUR QUALITY RESPONSIBLY. 


EXIT 

Don’t Do This: Hey, we warned you. 











Home of the biggest payouts 




| 



K E N O SCRATCH CARDS SLOTMAC HINES VIDEOPOKER 


www.GoldenPalace.com™ 


Vegas @ Home — Fast Free Fun For Everyone 



www.GoldenPalace.com 


l-l-ctt. SOFTWARE INCLUDING: 

Poker, Blackjack, 

Keno, Roulette... 


38 Classic Casino Games: 

Now with 6 Progressive Slots Machines 


Sharpen Your Gaming Skills: free 


SSL TECHNOLOGY: Secure Encrypted 
Online Transactions 


24-hour Customer Support 


Tips and Strategies: 
Learn from the Experts 



















from the editor 



VOYEURDORM.COM AGE 38 


A fter flipping through some of the so-called Internet publications out there, it's easy 
to think of the web as nothing more than weather reports, MapQuest, and online 
shopping, all laid out in an orderly fashion for Mom, Dad, and the members of the 
Rotary Club. Thanks to companies like Yahoo!, America Online, and Microsoft, the image of the 
web has been so scrubbed and sanitized that Sesame Street seems dirty by comparison. And 
according to such media outlets as CNBC, the New York Times, and the Wall Street Journal, the 
Internet is nothing more than a world of failed business models, online marketing, and rapidly 
plunging stocks. Yawn. 

We at Forbidden Internet iee\ that the online experience can offer far more than that. We think 
that the Internet is a wild, crazy, rollercoaster ride that's full of all the fun things that life has to 
offer. To that end, we've scoured the web in search of the coolest, weirdest, sexiest sites. We've 
clicked our fingers down to bloody nubs in an effort to gather the best links. We've sacrificed 
everything we own, spending hours online so that we could put together a magazine that cele¬ 
brates all that's exciting about the Internet and Internet culture. 

Because that's what it's all about: Culture. Boring culture verses exciting culture. Your parents' 
culture verses your own. We know that you'd rather start an online porn site than start an online 
research firm, and in this issue, we show you how. And forget about visiting the usual celebrity 
web sites — we take you inside the sick minds of people who celebrate the likes of Manson, 
Bundy, and Dahmer. And you want women? Then check out our spreads on the girls of 
Voyeurdorm.com and Scores. If they don't make you download, nothing will. 

Somewhere between its inception and today, the real meaning of the Internet was lost. We're 
here to take it back. And we want you along for the ride. 

— Brian Stillman 

EDITOR-IN-CHIEF 
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When it comes to sound, JVC's got your priorities pinned down. Introducing the MX-GT90. 

-- --- Generating 460 watts of power, the Giga-Tube bandpass sub-woofer speaker 

system cranks out big, solid, crystal-clear sound. A huge display lets you 
: A. choose from radio, dual-cassette deck or triple-capacity CD player and Live 


Nikki SlXX, Producer and Founder of Americoma Records. Founding Member, Motley Criie and 58 


www.americoma.com 


www.jvc.com 
























FORBIDDEn inTERnET 

SWEEPSTAKES! 

SPOnSORED BV SHECHERS. 


WIN 

SKECHERS SHOES FOR A 

YEAR! 



SKECHERS and 

FORBIDDEN INTERNET 

have teamed up to offer you the 
ultimate prize package: 
SKECHERS SHOES FOR A YEAR! 

REGISTER TO WIN AT: 

www.fo r b id den inter n et. com 

One (1) Prize Winner will receive SKECHERS 
shoes for an entire year! That’s one pair of 
shoes for each season (Four (4) Pairs total): 
boots, casual shoes, sneakers and sandals. 
Total value of prize shall not exceed $300. 

Two (2) Runner-Ups will each receive: One (1) 
pair of SKECHERS shoes Total value of each 
pair of shoes shall not exceed $100. 

Go to www.f orbiddeninter net.com to register! 

No purchase necessary to enter. To enter, complete an official 
entry form on Forbidden Internet web site, or send a 3x5 hand¬ 
written card with name, address, daytime phone number, and e- 
mail address to Fl/Skechers Sweepstakes, 1115 Broadway, 8** 1 
floor, New York, NY lOOIO. Entries must be received on web 
site or postmarked by July 31, 2001. Winners will be chosen at 
random and notified by phone, mail or e-mail. Void where pro¬ 
hibited. Offer good in U.S. only. All employees of Harris 
Publications and Skechers are not eligible. 


5KECHER5.CDM 

FREE CATALOG 1 . S □ Q . 2 Q 1 .4 6 5 9 
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in _ 


We encourage our readers to send in their questions, comments, and pictures of 
their girlfriends. All letters should go to: The Editor, Forbidden Internet Magazine, 
1115 Broadway, New York, NY 10010. Or you can email us at fiedit@aol.com. 



would sap all the thrill out of it. But now that 
you guys are on the scene, preserving the spir¬ 
it of the 'net, I'll be able to rest a little bit easi¬ 
er at night. Here's to a long, productive run. 
Keep up the good work. 

— shiver234 
via email 

Trash Talk 

Dear Brian: 

I don't even know where to begin. When you 
first gave me a preview copy of your maga¬ 
zine, I was so proud of what you'd accom¬ 
plished. I couldn't wait to rush home and 
read it. Now I regret that I did. How can I pos¬ 
sibly condone half-naked pictures of women? 
I've spoken with your mother and it's enough 
to make us question just what you're doing 
with your life. Do you expect me to show this 
to my friends? What happened to the article 
you were going to write on the bridge and 
gin rummy sites I told you about? I despair, I 
really do. I just don't get it. 

— Sylvia Stillman, via email 

Editor Brian Stillman responds: 

Sorry grandma. 


WEB CAN 

GIRLS 

EXPOSED! 

STRANGE 

TABOOS 

ALIEN 

ABDUCTIONS 

ONLINE DATING 
HORROR STORIES 

CONSPIRACY 

THEORIES 

UNNATURAL 

DISASTERS 


Rock ’em, Sock ’em 

Forbidden Internet rocks 
my world! I'm so sick and 
tired of seeing all those 
lame-ass Internet maga¬ 
zines that just don't get 
it. Not everyone who 
hangs out online is a 
pocket protector-wearing 
programming geek or a 
bored housewife shop¬ 
ping on eBay. Some of us 
log on because the 
Internet is anarchy, and 
anarchy is fun. Girls, 
booze, gambling — you 
guys have it all. 

— gr8mike 
via email 


I.C.U. 

I couldn't believe my eyes 
when I saw your story on 
the girls of Voyeur Dorm 
in your preview issue. I've 
been logging on to the 
site for the last two years, 
and I almost had a heart 
attack when I saw a main¬ 
stream magazine giving 
them the props they 
deserve. Not only do they 
have great bodies, but they're also cool peo¬ 
ple. Thanks for letting the rest of the world in 
on what I, and millions of others, have been 
raving about for years. 

— tommytommy 
via email 


Random Attraction 

Only Forbidden Internet would dare run a 
story about custom pathogens, online ordina¬ 
tions,killer hair do's and top-secret recipes in 
the same issue. It's bizarre. It's random. It's 
exactly like the Internet itself, and that's what 
makes your mag so much fun. Keep up the 
good work! 

— Jim Thompson 
via email 


Fun Control 

It's about time that someone talked about how 
cool the Internet is. I was starting to think that 
everyone forgot why we all got online in the 
first place: to have fun! I sometimes worry that 
the government is going to come along and 
regulate the hell out of my beloved online 
experience. Or maybe the big corporations 


© 



spoon 


by SEIKO 

virtualspoon.com 


2001 SEIKO Corporation of America 


Models clockwise from top: STN003, SNB003 and PBL019 (sugg. retail $165, $169 and $185 respectively) 


Available at Barneys New York, select Nordstrom, Watch Station and Watch World stores. 








































INFECTIOUS DISEFISES BOTCHED CRIMES DRINKING GRfc 



Irine Krupnik 


ACE: 21 

MEASUREMENTS: 32-21-32 


FAVORITE MUSIC: 

"I like hip-hop, anything that 
keeps a beat. When I was growing 
up in Russia, I went to a school for 
performing arts and concentrated 
on music." 

FAVORITE FOOD: 

"Sushi, sushi, sushi! I can never get 
enough — I can eat it for lunch 
and dinner." 

HOBRIES: 

"I just went rock climbing and was 
scared out of my mind. I have a 
fear of heights and felt the need 
to conquer it. I screamed the 
whole time." 

BEST PART AiOUT BEING 
A ilKINI.COIH SIODES,: 

"Going on location for a shoot. I 
love to travel." 

TOUCHES! PART 
OF HER JOB: 

"Sunrise photo shoots. The best 
sunlight for shooting is at sunrise. 
But to be shooting at the crack of 
dawn means you have to get up 
two hours earlier — that could be 
around three in the morning! Also, 
it's really hard to look sexy when 
you're sitting in freezing water." 

WHAT SHE LOONS FOR 
II A MAN: 

"Someone who's honest, thought¬ 
ful, and genuine." 






















NAIL ORDER WIVES 


She’s Young, from Russia, and can’t speak English. I’ll take two! 


A midst recent stock market woes, 
Amazon.com and its cash-starved 
competitors have tried selling every¬ 
thing from CDs to kitchen appliances with 
mixed success at best. In the interest of bolster¬ 
ing investors' confidence, perhaps it's time to 
take a walk down the aisles of the newest inno¬ 
vation in e-commerce — mail-order brides. 

Billed as "the most comprehensive list of 
international romance sources both on and 
off the Internet," Goodwife.com and its 
affiliate, Planet-love.com, set out to 
match Western men with their long¬ 
distance love connections. Visitors to 
the site are greeted by Gary Clark, 1 
author of Your Bride Is in the Mail! 

($34.95, Words That Work 
Publications, Inc.), who assures 
browsing bridegrooms that "the idea 
that most men who seek 'mail-order 
brides' are just 'losers' who couldn't 
attract a woman at home is not only a lie, 
it's ridiculous." I feel better already. 

Although the financial terms of such 



arrangements are vague, one can assume the 
key to a profitable mail-order bride franchise is 
volume. Goodwife.com alone links to hundreds 
of organizations competing to suit every taste 
from Filipina Dreamgirls (www.filipinas.org) 
to Siberian Brides (www.siberianbrides.com) 
But selling conjugal bliss by email can be a 
risky proposition. The matter of refunds and 
exchanges — the perennial bane of any e- 
seller's existence — is only complicated 
further by the delicate nuances of 
human chemistry. Consider the case 
of 39-year-old Indie King Jr. from 
Everett, Washington. According to 
reports, Mr. King was charged 
with fatally strangling his mail¬ 
order bride, 20-year-old Anastasia 
Soloveva King, in October of last year. 
Found among the alleged murderer's 
possessions was a list of 48 traits he 
detested about his Russian bride. 

Sadly, love doesn't come with a 
warranty. 

— J.M. Glazer 


THE CZECH IS IN THE MRIL. 


If you ve ever wondered if true love can be found in a chat room, consid 


er this: five marriages have been arranged through the private chats on 


PragueGirls.com. Prague Girls is a paid webcam enabling you to chat one 


on-one with the finest the Czech Republic has to offer. The site’s owner, 


Dieter Richter, bemoans, “I lose all my top women to American men. The 


girls get friendly with men they meet in private webcam sessions and 


next thing I know they quit and are off to America. 



to become the next David Koresh, 

the Universal Life Church offers 
a crash course. 


I f history has taught us anything, 
it's that having the power of God 
on your side allows you to ram¬ 
page through foreign lands, subjugate 
their people, and impose your own 
code of morality with impunity. Sort of 
like the U.S. government, only without 
the Constitution to hold you back. 

But no one really wants to go 
through all the time and effort 
required to become a priest, rabbi, or 
imam. Lucky for us, then, that the 
Universal Life Church (www.ulc.org) 
provides an express route to Heaven's 
Gate via their web site and its free 
online ordinations. The non-denomina- 
tional ULC has only two stated goals: 
"to promote freedom of religion and to 
do that which is right." Whatever. 

As a real, honest-to-goodness rev¬ 
erend, you'll be able to perform mar¬ 
riages, funeral rites, and baptisms 
(though laws do differ from state to 
state, so consult local officials before 
dunking some baby's head under 
water). You'll even have the power to 
absolve sins (including your own) and 
ordain others, thus swelling the ranks 
of your army, er, congregation. And 
for small "donations," you can pur¬ 
chase Doctorates in divinity, religious 
studies, or metaphysics, as well as a 
Ph.D. in religion, giving you enough 
credibility to please even the most 
skeptical ATF and FBI officials. 

— the Reverend Dr. Brian S. Stillman 
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TOP RIGHT: NICHOLAS BURNHAM. BOTTOM LEFT: PHOTODISC. 



so small and light you can 
wear it almost anywhere. 
Load music files from the Internet 
or your CD collection onto your 
e-wear SD audio player and 
hit the runway. It’s that simple. 

Music never sounded 


or looked this good. 


some music on. 


Feel naked 


without your mu 


The new Panasonic 


•n! 1 ® rn .® t J5.ey W9 r .d. : . Pan e-wear panasonic.com/SD 

i-800-211-PANA 


Panasonic 

just slightly ahead of our time 
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strippers are not only shy, but they're a full three feet 
taller than expected. Even the beer, which normally lubricates 
even the most squeaky social gathering, is flat. 


them to remember all the rules. The 

Ultimate Drinking Game Home Page IWt.B J 

(www.geocities.com/TelevisionCity/ 

Set/7200/drinking.htm) has links to over 600 B 

games, guaranteeing that everyone will leave a I 

To get this party started right, here are ESEOmMhpS 
some examples from the Who Wants to Be a 
Millionaire? drinking game: 

TAKE ONE DRINK IF: 

Regis is wearing a silk tie 

You know the answer and the contestant is ' j l ‘ - 
having trouble 

The contestant is wearing a blue shirt 
Regis says "fast-finger" 

TAKE TWO DRINKS IF: 

You know the answer and you find yourself shouting at the screen 
The contestant brings their mother to the show 
The contestant is white, fat, male, and balding 


TAKE THREE DRINKS IF: 

Someone loses at $100 
The contestant is a lawyer 

SUICIDE: 

Drink a can each time Regis says "Is that your final answer?' 


TALK LESS LISTEN MOR 


www.cutty-sarkusa.com 
The Cutty Girls, a vast 
store of drink recipes, 
and tips and tricks for 
living the perfect 
bachelor's life make 
this a great bookmark. 


www.partybynight.com 
With music reviews 
and downloads, a mas¬ 
sive dub-guide, and 
cool contests, Party By 
Night is a hip looking, 
technologically slick 
stop on the web. 


www.captainmorgan.comwww.kahlua.com 
This online guide cov- Check out the K- 
ers everything from Lounge to find recipes 
the Top 10 Ski Resorts to your favorite 
to Lumberjacking. Plus drinks, chat rooms, 
news, sports, educa- downloads, and even 
tion and business cov- a virtual bartender, 
erage, and great rum 
recipes. 


iMfORtEO 


WHEN IT COMES TO FREE SMUT, HARDCOREJUNKY.COM IS MASTER OF ITS DOMAIN. 


W e've all been there: You're 15 years old and desperate. Nervously, you approach some col¬ 
lege freshman, a crumpled wad of bills soaking up the sweat on your palms. You give him 
the money, he enters a convenience store, and 10 minutes later you're locked in your bathroom 
with a girlie mag while your mom bangs on the door asking if you're okay. Fond memories. 

But today's junior-high kids are more savvy, and it pays to take a page from their book of knowl¬ 
edge. No one buys porn these days, they get it off the Net for free. And if it's free sex you want, 
then you need to point your browser to Hardcore Junky (www.hardcorejunky.com/links2.html). 

With over 40 links a day to free images, and an average of 20 pictures for every link, even the most 
resilient teenager will soon find himself worn to the bone. And in case that's not enough. Hardcore 
Junky even provides categorized archives, bringing the potential amount of porn into the thousands 
of pictures. Topics covered include legal teens, amateurs, lesbians, uniforms, bondage, older women, 
and, of course, good old fashioned boot-knocking. 

Now, if only they had links to pizza, beer, and tissues, we'd never have to leave the house. 

—Morrison White 


*ND TU-TERtO 


MOR Vodka. 

Super premium potato vodka. 
Four times distilled. 


































DYING WISH 


CELEBRITY SKIN £ BONES 

Cash in on famous deaths with online dead pools. 




T he dead pool. Some know it as a Clint Eastwood movie from 1988; more web- 
savvy folk know it as a popular — albeit morbid — form of online gambling. The 
premise behind a dead pool is simple: A group of people get together, each with 
a list of predictions regarding which celebrities they think will fail to usher in the new 
year. Each competitor antes up a predetermined sum of money. At the end of the year, 
whoever's predictions best match the obituary pages comes away with all the cash. 

Like all things sick and twisted, dead pools have found a faithful following on the 
Internet, where like-minded people can meet from around the world to play. Here are 
three of the best. 


MAKE YOUR 
OWN TWINKIES! 


COOKING 

CLASS 


Take your rotting teeth and 
clogged arteries over to this web 
site to learn the recipes for 
America’s most famous junk foods. 



A t topsecretrecipes.com, Todd 
Wilbur, author of the popular book 
Top Secret Recipes, provides over 150 
recipes for kitchen-ready clones of popular 
edibles. Now curious would-be chefs can 
concoct their own versions of the 
International House of Pancakes' Country 
Griddle Cakes, KFC's Extra Tasty Crispy 
Chicken, and Red Lobster's Bacon- 
Wrapped Stuffed Shrimp — with all the 
taste and none of the irritating banter 
from your semi-stoned community college 
dropout waiter. In addition, topsecre- 
trecipes.com offers the clandestine formu¬ 
las for cartloads of chocolatey comestibles 
like Zingers, Devil Dogs, Reese's Peanut 
Butter Cups, McDonalds' chocolate 
shakes, and Baby Ruths. 








DeadPool.org provides a 
free, team-oriented pool 
dedicated, as the site 
states, to "mocking all 
that is sacred." Joining is 
simple; players pick a 
coach, team name and slo¬ 
gan, and submit their ros¬ 
ter of 20 potential "dirt- 
nappers." 

Official team 
rosters and 
rules, a leader 
board, and a 
list of the 
top 

celebrity 
causes of 
death 
are 

available 
at the site. 


The Ghoul Pool 
geocities.com/Hollywoo 
d/Hills/1096/index, html) 
is a bit elitist, with only four 
major players: the guy who 
created it and three of his 
friends. Everyone else who 
joins is considered a "minor 
player" and is prohibited 
from choosing the same 
picks as those chosen by the 
major four. Because of this, 
the Ghoul Pool is particular¬ 
ly challenging; all the 
likely corpses will be 
chosen early on, leaving 
new players to hope 
that such bastions of 
buffness like Arnold 
Schwarzenegger and 
Tom Cruise will kick 
the bucket. 


THE DEAD POOL 2000 
(www.deadpool2000. 
com) is a fledgling web 
site. Top-five "tragedy 
picks" include: Robert 
Downey, Jr., P-Diddy, 

Dennis Rodman, 
Mike Tyson, and 
Andy Dick. 
Prizes, stand¬ 
ings, an 
updated 
ticker, and 
links are also 
featured. 


— Christopher R. Weingarten 


PAINT IT WACK 

www.badart.com 

Arbiters of good taste may feel justified in 
causing a shitstorm over the feces-covered reli¬ 
gious art currently on display at the Brooklyn 
Museum, but they should just be glad the 
National Endowment for the Arts isn't funding 
the horrific assaults against aestheticism avail¬ 
able for viewing at www.badart.com. At this 
virtual exhibit, over 100 painfully mediocre 
paintings are displayed in ail of their overly 
angular, disorienting, poorly shaded, crudely 
constructed, ill-advised glory. Bad surrealism 
sits next to attempts at classical art so horrible 
they look like surrealism. Just one glance at 
these artistic calamities will make Andres 
Serrano's "Piss Christ” look like Picasso's 
"Guernica at the Reina Sofia." 

— Christopher R. Weingarten 
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destination: D igital 


YOU HAVE ARRIVED. Living. Proof. You like to 
live your life on the cutting edge. Now you can 
record it with technology that matches your 
level of guts and style. And as part of JVC’s 
brand new Video Community you are further 


www.jvc.com/community 


equipped to broadcast your claims to fame 
Worldwide! So go ahead...see the sights. Feel the 
heights. And prove it to your friends tonight. 
(No matter where on earth they are!) Who says 
you can’t take it with you? 


PQWGRGD by 

PPOPCAST 





www.jvc.com 












































DUIUUdld I LIU 


As Julie Strain hangs up her skimpy red costume, 

Harris Comics looks for a new Vampireila spokesmodel. 


T he beloved comic book siren Vampireila is about to get a new face. After interviewing 
dozens of bikini-dad lovelies vying for the title of Vampireila spokesmodel, the staff at 
Harris Comics narrowed the choice to just a dozen busty candidates. The result? 
Vampirella.com's Model Search Contest. 

In a bold move, the comic book publishers left it up to their fans to choose the next model, ask¬ 
ing those with an eye for eye candy to cast their vote at vampirella.com. With photos, measure¬ 
ments, and a short video posted for each model, the site was brimming with activity during the con¬ 
test. Over 15,000 votes were cast, making it clear that there's a whole new generation of rabid 
Vampi fans anxious to have a new spokesmodel. 

The winner will help publicize the character by appearing on 
photo covers, attending in-store appearances, and wowing hordes 
of drooling fanboys at comic conventions across the land. 

The new Vampireila model will finally be unveiled in an upcom¬ 
ing Model Search Special publication from Harris Comics. The high¬ 
ly anticipated magazine and a companion video can currently be 
ordered from—where else?—vampireila.com. — Nicole wiiey 


i 


RED, WILLING, AND ABLE 

STRRINSPDTTING 

Longtime Vampireila model Julie Strain proves why she’s Queen of All Media. 

H appier holding a bullwhip than an Oscar, Julie Strain has turned herself into a one-woman media 
empire, conquering film (her B-movie resume climbs higher than her six-foot-one frame), televi¬ 
sion (presiding over Playboy TV's Sex Court), comics (she is Vampireila — or at least the comic's most 
famous skimpy-red-suited spokesmodel), video games (Heavy Metal: F.A.K.K. 2). and photography (she 
V co-teaches a class at UCLA). 

Julie is also one of the hottest girls on the web. Typing her name into a search engine rewards 
surfers with a long list of goodies, including such sites as vampirella.com, goldenapplecomics.com, and 
heavy-metal.net. Topping the list, though, is Julie's official site, juliestrain.com. Aside from providing 
the obligatory bio, pics, and merchandise, viewers are also afforded a glimpse into Julie's personal life 
with revealing, behind-the-scenes photos and video clips. Always eager to share the wealth, Julie also 
provides plenty of links to her friends' spicy sites. 

Mistress of the night, indeed. — N.w. 
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O n the Internet, afrosquad.com and mulletsgalore.com examine two time-honored 
hairstyles, and the lifestyles that go with them. Afrosquad.com highlights the afro as a 
political statement, while mulletsgalore.com exposes the infestation of mullets in America. 
AfroSquad's goals are both simple and enlightened: grow an afro, become a pimp, change 
American policy. The site's round-haired creators, Snowman and Crazyman, are poli-sexual agita¬ 
tors who spout such fist-pumping slogans as, "We don't oppose bush, but we do oppose George 
W. Bush." They also have strong views on education ("There are simply not enough college girls 
to fulfill our demand!"), the economy ("No longer should Social Security moneys be used for assist¬ 
ing our elders — this has become the job of bingo and the lottery."), and the environment ("The 
AfroSquad environmental platform is built around the preservation of one primary national 
resource...the Grand Tetons"). The 'squad's ultimate goal, it seems, is to create a world where 
pasty-faced computer geeks can all get laid with the help of a Wilt Chamberlain-sized dome of 
hair. Of course, AfroSquad forgets that it was more than Wilt's large 'do that got him the ladies. 

The folks at mulletsgalore.com are not at all concerned with nabbing chicks, but rather doc¬ 
umenting the mullet as a cultural phenomenon. The site provides an in-depth, anthropological 
look at mullet-wearing America. With a photo gallery of mullet sightings, a glossary of mullet 
classifications, and the hard facts on today's mullet issues, it's safe to say that mulletsgalore.com 
features more rat-tailed hairdos than a NASCAR race. However, before you break out the buzzers 
and mouse, realize that Mullets Galore is meant as a cry against the mullet-wearing community. 
Their main goal is to keep mullets out of the public schools, off America's national forest grounds, 
and eventually, away from all state fairs and Journey reunion concerts. —Bin Bungeroth 


wu are you? 

The WuName name generator gives you the hip-hop 
name you’ve always craved. By tmbryonic Crusadah 


Johnny Depp: Bastard. BASTARD. 
HarbourMasta 

Russell Crow: Monolithic Fishmonger-X 
Denise Richards: Inscrutable Drama 
Queen 


All rappers have cool names — it's a fact of life. But let's say you're 
looking to be the next Ice-T and all you can come up with is Vanilla 
Ice. You need to take a cue from those insane masters of the 
moniker, the Wu-Tang Clan, and go to the WuName web site 
(http://www.recordstore.com/cgi-bin/wuname/wuname.pl). 
where your boring appellation is twisted and turned into something 
that Ol' Dirty Bastard, Ghost Face Killah, Rza, and the rest of the 
Clan would be glad to acknowledge as their own. Here's what hap¬ 
pened when we ran some famous names through the generator: 


Tom Hanks: Violent Toilet Thing 
Al Pacino: Partially Formed 
Transformah 

Adam Sandler: Sheepish Lord of Chaos 
Angelina Jolie: Top-Heavy Hookjaw 
Kate Hudson: Masta Cow 
George Bush: The Lonely Donkey Kong 
Bill Clinton: 100-Watt Warlock 
Hillary Clinton: OF Mucky Terrahawk 



I t's easy to see why flight attendants 
are every guy's fantasy. They're 
cute, perky, and trained to cater to 
your every whim. But flying around 
the country in an effort to pick up on 
one of these mile-high cuties is kind of 
expensive, so the question remains: 
How, exactly, does one hook up with a 
stewardess? 

And the answer is, go to 
www.dateaflightattendant.com, a 

dating service designed to set you up 
with the type of woman who can get 
you into your upright position. 

Romeos simply scroll through the 
listings until they find someone who 
interests them. Criteria include height, 
weight, age, flight route, favorite 
music and film, home city, and "looks 
like." And while some listings are 
obviously fake — like the person who 
listed their routes as ANL, BGR, and 
TIT — most appear to be genuine. 


Thanks to Date A Flight Attendant, 


the skies are suddenly looking very 


friendly, indeed. 


— Ben Reiter 
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Take Your Fauorile music Anywhere with the 
Evolution NecRPhone” - the world’s First Wireless 
Digital MP3 Piaver 

No Wires 
No Handset 

Total Freedom of Body and Sound 

Available at retailers everywhere - check 
out www.nowevolution.com. Own one today 
and get free downloads from 

866.8H8.8070 


HOT MUSIC 
TO GOI 





























































YOU WANT PLAGUE 
WITH THAT? 

Ordering up your own infectious disease is 
as easy as going to the drive-thru. 


T he twisted brainchild of the San Francisco art collective Experimental Interaction Unit, 
Dispersion is the world's first vending machine that dispenses deadly diseases to the dis¬ 
cerning consumer. Set up at Austria's digital arts festival Ars Electronica, Dispersion suc¬ 
cessfully tracked tons of users and delivered them custom-made "viruses" set to their personal 
specifications — including infection rate, symptoms, suffering status, and mortality rate. The web 
site (www.eiu.org/experiments/dispersion) documents Dispersion's two-week run with 
video, pictures, and dozens of fingerprints of disease fanatics. Just imagine your boss' face when 
you call in sick — with ebola! 

— Christopher R. Weingarten 


Licensed 
to iU. 

NASTY DISEASES 
ON THE 
DISPERSION MENU 


»> ARGENTINEAN HEMORRHAGIC FEVER >» 
TRICOTHECENE MYCOTOXIN »> ANTHRAX >» 
COCCIDIOIDOMYCOSIS (SAN JOAQUIN VALLEY OR 
DESERT FEVER) »> HAEMOPHILUS INFLUENZAE 
»> STAPHYLOCOCCUS ENTEROTOXIN B »> MALARIA 
»> HISTOPLASMA CAPSULATUM »> VENEZUELAN 
EQUINE ENCEPHALITIS »> SMALLPOX 


THE UGLY 
TRUTH 

It’s a beauty pagent for 
the masses at Am I Hot or Not. 


M irror mirror on the wall, who's 
the fairest of them all?" If the 
evil queen had amihotornot.com, she 
might have been able to dispense with 
all those dwarves and poison apples in 
her pursuit of a favorable answer. 

Functioning as a virtual beauty pag¬ 
eant, Am I Hot or Not allows people 
from around the world to post their pic¬ 
tures online and then watch as surfers 
vote on who's got the goods. 

So what type of people actually put 
their egos to the test in such a manner? 
A veritable cornucopia of the good, the 
bad, and yes, the downright ugly. 
Picture voluminous women in petite 
dresses, skinny men in wife-beaters, 
blurry bar shots, and why-the-hell-are- 
you-taking-a-picture-of-me? moments. 

Despite such questionable content, 
the site has received more than 600 mil¬ 
lion hits since October 2000. Co-founder 
James Hong believes that, "If you get a 
viewer to vote at least once, they're 
hooked, even if they thought the idea 
was stupid or too un-PC when they 
heard about it." Forbidden Internet 
tested this theory; six hours later, our 
intern was still clicking away at the site 
and giggling like a schoolgirl. 

Amihotornot.com does prove two 
things, however: One, beauty is in the 
eye of the beholder. And two, despite 
all that, some people are just suckers 
for abuse. — Josh Baron 



Best Sign-up Bonuses In The Industry 


Betting on sports has always been fun and has existed since the ancient 
Greeks. Did you know there were bookmakers at the original Olympics? 

Now, thanks to the Internet and toll free phone calls, you can safely and 
legally* bet on your favorite team, in any sport, from the comfort of your 
own home. 


SBG Global, the world’s largest and most respected sportsbook and 
online casino, makes betting on sports or nlavina cLA a in o games as e 
as logging on or dialing a toll free number. 

SBG Global has over eight years of experience 

more than 500 employees and nearly 55,000 f 

happy clients. We paid out over $11,000,000 ( D J J 

last year. But, we can’t pay you anything until ^lll *%d 

you open an account. Do it today! T ^ 


SPORt'SBOOK & # 
,ONLIN€ CASINO^ 


Payouts Everyday 
Anytime, We Pay!!! 


www.sbgglobal.com 


When you want to withdraw your winnings 
from SBG there are no bank transaction fees. 
Thats what FREE PAYOUTS mean at SBG GLOBAL 




* Regulations may vary from state to state so you might want to talk to your attorney. 


1 - 888 - 238-3278 




































SITE SEEING 

MR. SMITH GOES TO... 

Filmmaker Kevin Smith takes us on a tour of his favorite web sites. 


S hort on time? Don't complain to Kevin Smith, the writer/director of such hit films as 
Clerks and Dogma. 

As he puts in 14-hour days on his latest flick. Jay and Silent Bob Strike Back, and picks 
up writing duties on DC Comics' Green Arrow, Smith has seen his surf time diminish con¬ 
siderably. "Normally, I'd be on the Net three hours a day," says Smith. "Now maybe 45 
minutes, if I'm lucky." 

So what do you hit in an Internet time crunch? In an interview conducted during the 
three-minute walk between Stage 11 and Stage 14 at CBS Studio Center in Los Angeles 
— his only free moment — Smith gave us his top picks. 


• "I check out boxof 
ficeguru.com every 
Monday morning to see 
what the [mowe] gross¬ 
es were for the week¬ 
end. That's the must- 
see. Gotta keep my eye 
on the bottom line." 

* "I go to 

viewaskew.com to 

see what's going on. I 
find out things that I'm 
involved in that I didn't 


know about yet — real 
important. The site also 
keeps track of people 
who have been in our 
casts. It's like a 'friends 
and family' thing." 

* "I scope aintitcool 
news.com, because 
they keep track of the 
shit that I'm interested 
in as a geeky fanboy. If 
they have a new pic¬ 
ture of the Daily Bugle 


news truck from the 
Spider-Man movie, I 
want to see it." 

* "I check out the 
boards at 

dccomics.com to 

see how fans are 
reacting to the Green 
Arrow book. I gotta 
see if hardcore fans 
want to put an arrow 
through my head for 
not getting the charac¬ 


ter right. So far. I'm off 
the hook." 

Smith also reads the 
daily and weekly Jay and 
Silent Bob updates he's 
allowed journalists to 
write on viewaskew. 
com and wizard 
world, com. "I don't 
think it ever gets to a 
point where there's too 
much publicity." 

— Jim McLauchlin 


PANTY RAID 

|| share wear The world’s biggest flea 

HR market isn’t just for Pez dispensers anymore. 

^^etting into a girl's panties might cost you dinner, a movie, 
^maybe a couple drinks. But what about getting panties them- 
^ ’ selves? Try $300, plus shipping and handling. 

That's the highest price that Sultry Cindy has ever gotten for sell¬ 
ing her unmentionables on the web. The twentysomething Certified 
Medical Assistant estimates she has made over 50 highly profitable 
transactions in the burgeoning black market for dirty dainties. "All of my customers 
mostly middle-aged, married men, seem to be really nice and upbeat," she says "They 
just have fetishes that someone has to fulfill." 

And judging by the sales figures, that's quite a tall order. At one point, the phrase 
"used panties" yielded 505 search results on eBay.com. Add product descriptions like 
"Worn Underwear," "Vintage Lingerie," or "Nylon Snow White Housewife Panties XXL" 
to the search, and the number starts to climb higher than our national debt. Clearly, the 
bottom won't be falling out of this market any time soon. _ j.m. Giazer 
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A BLO ODY G OOD TIME 

ROTTEN 
TO THE 
CORE 

It’s a gallery of the grotesque 
at Rotten.com, the Internet’s 
most heinous web site. 



S ince it first set out to eviscerate the 
"soft, white underbelly of the Net" in 
1996, Rotten.com has provided a potpour¬ 
ri of pain grisly enough to test the gag 
reflexes of a hardened autopsy specialist. 
Specialties include, but are certainly not 
limited to, eviscerated Siamese twins, 
mousetrap-pinched genitals, a Filipino fel¬ 
low covered by hundreds of puffy tumors, 
rat-devoured corpses, enough decapita¬ 
tions to satisfy any French revolutionary, 
and endless postmortem dissections. It's 
enough to jar even the most desensitized 
gore hound. But Rotten.corn's astonishing 
100,000 to 200,000 hits a day prove that 
John Q. Public is positively dying to risk 
regurgitation. 

So what about you? Think you're man 
enough? Then check out the following: 

• FACE OFF Motorcycle mishap or shotgun 
suicide attempt? A blue-eyed chrome-dome 
stares vacantly, his precious visage ripped to 
a mass of bloody gristle. The gaping crimson 
hole in his mug leaves his tongue hanging 
out like the wolf in a Tex Avery cartoon. 
(vagina.rotten.com/motorcycle) 

• 2PACALYPSE OW! Tupac Amaru Shakur 
laid out on the coroner's table in Las Vegas. 
Strictly for my G.R.A.V.E.D.I.G.G.A.Z. 
(thump.rotten.com/tupac) 

• HANDS ACROSS AMERICA A nauseat¬ 
ing medley of severed hands and diced dig¬ 
its, ranging from truncated fingers to absent 
arms, (noop.rotten.com/handsl) 

• METHODS OF MAYHEM The "Mayhem 
Galleries" simply provide mounds of 
mangled miscellany. More meat than an 
Upton Sinclair novel, (janetreno.rot 
ten.com/mayhem6) 

— Christopher R. Weingarten 
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»t’s a snap with the new 
f Techno lighter, the world’s 
first true green flame 

lighter. Watch her eyes 
light up when she sees its 
sleek, retro shape and 
sizzling green flame. 


When you buy a Techno 
Lighter or our original 
te Laser Lighter 
today for only $29.77, 
you will also get a 
weather-proof xtreme 
sport lighter with the 
red torch flame-FREE*. 
Call today! 


Flame! 


Get one of 
these FREE! 


collect them all... 

our lighters make great gifts! 


They’re waterproof! 

a $19 value 


exclusively 

ill I I hi r r»T 

F 7 days Lab 


Blue Marble 


We ship same day 

www.bestlishters.com 

3661 N. Campbell Ave. Suite 317 Tucson, AZ 85719 

*While supplies last. Lighter guaranteed for 
life. Refillable with butane. 


Chrome Finish 


Red Marble 


Brushed Steel 















































Buddy Credits 


10% Sign up BONUS 


Internet / Phone Wagering 
No Online Minimum Deposits 


BADLY. DRAWN BOY The stick figure has always represented both our inner strength and our outer frailty, 
www.stickfigure.com from the halo-dad stick adorning the Saint television show to the sprightly sticks push¬ 
ing along the Tribe Called Quest logo to Ally McBeal 's Calista Flockhart. Therefore, 
watching hastily drawn stick men meet their demise in hundreds of inventive ways 
must be a representation of society's inner struggle, right? Well, it is a sickeningly addictive guilty pleasure and Stick Figure Death 
Theatre (www.sfdt.com) is the fundamental site for watching sticks reach their blood-spattered end. — Christopher weingarten 


P05T-TIME.com 


All the Time. 

1-888-BET-POST 
www.post-time.com 


HE STUCK A PIECE OF PAPER IN THE LOCK AT AN OFFICE BUILDING SO HE COULD SNEAK IN LATER AND ROB IT - A PARKING TICKET WITH HIS NAME ON IT. 


down and then asked to borrow the phone to call a cab. As he was 
getting into the cab, Bradley noticed several police cars and took off 
running. He was quickly captured. 

■ Ron Middleton stuck a piece of paper in the lock at an office build¬ 
ing so he could sneak in later and rob it, which he did. He would 
probably have gotten away with his crime if it had not been for his 
choice of paper to stuff in the lock: It was a parking ticket with his 
name and address on it! 


■ Modesto, California, resident Joshua Moreno had been placed under 
a restraining order by his wife. Joshua wanted the order lifted, so he 
did what any psycho would do. He went before the judge to make 
the request...pretending to be his wife, complete with a dress, high 
heels, red lipstick, long black wig, and speaking in a high-pitched 
falsetto voice. Maybe it was his five o'clock shadow that gave him 
away. The judge was not fooled and had the man arrested. 

— Josh Baron 


BOTCHED CRIMES 


CRIMINALLY 
STUPID 

When good crimes go bad. 


W e've all done stupid things, and we've 
all paid the price. Maybe you made a u- 
turn in front of the police station, or 
perhaps you mooned the mayor's wife at a home¬ 
coming game. But don't feel too bad about it. As 
dumb as you were, it's nothing compared to 
some of the people you'll find at Dave Morland's 
Bozo Criminal of the Day (www.electricfer- 
ret.com/bozo), a site dedicated to chronicling 
idiot crime. Providing link after link to the 
weird, the funny, and the just plain pathetic — 
all archived by date — this site more than 
proves that crime doesn't pay. Here are some 
of our favorite tales of woe: 


I From Colorado Springs, Colorado, comes the 
story of a man who walked into a corner store 
with a shotgun and demanded all the cash in the 
drawer. He then spotted something else he wanted — an 
expensive bottle of scotch on a shelf behind the counter. He told the 
cashier to put the scotch in the bag along with the money. The cashier, 
not believing the robber was over 21, refused. So, the man reached 
into his wallet, pulled out his ID, and handed it over to the clerk. The 
clerk checked and, sure enough, the stickup man was over 21. After 
the gunman made off with the loot, the cashier called the cops, giving 
them the name and address of the man, who was quickly arrested. 

I Patrick Bradley held up a bank, getting away with a small amount of 
cash. Afterward, he walked a short distance down the street and, 
wanting to get rid of a bushy mustache, stopped in at a barber shop 
and requested a shave. The barber told him there were other cus¬ 
tomers ahead of him and he would have to wait his turn. He sat 


I From Chesterfield, New Jersey, comes Kenneth Green, 
who was wanted by police for assaulting his wife. Green was doing 
a good job of avoiding arrest until he decided to pick up his paycheck 
— it was his place of employment that caused a little problem. He 
was a 20-year employee of the state corrections department. His co¬ 
workers knew there was a warrant out for him, and when he stopped 
by the prison to pick up his check he was arrested. 














































TASKMASTER 

MUNNS 
THE WORD 

MW HOST RAY MUNNS AND THE 
CHAOS THAT SURROUNDS HIM. 


W hen it comes to multitasking, Ray Munns 
doesn't need a computer. It isn't just that he 
keeps two careers going simultaneously, 
working as a techno DJ while serving as host for MTV's Vi 
for a Day] he's forever doing two or three things at the 
same time. As he chats over the phone, Munns admits 
that he's also "smoking a cigarette, writing on this piece 
of paper, and staring at my phone to see how many mes¬ 
sages I got. 

"I did turn off my radio before I made the phone call," 
he adds, trying to sound focused. 

Munns can't help it. Diagnosed with attention-deficit 
disorder when he was three, he refuses to rely on Ritalin 
to make his life easier. "I take advantage of the fact that I 
can't pay attention to just one thing, and do more than 
one thing at a time," he says. 

In that sense, he's not unlike his audience, most of who 
are glued both to the TV and the computer when VJ for a 
Day is on. Says Munns, "Without the Internet, we would¬ 
n't have a TV show. We depend on the computers and the 
Internet to give us our information and tally the votes." 

Being logged on means viewers can "sit there for the 
whole half hour and vote-vote-vote-vote," says Munns, 
and he uses that fact to his own advantage. "Every time 
we do a head-to-head competition, I get on the comput¬ 
er and I go to saveray.com," he says. "I go to the 'N Sync 
pages, the Eminem pages, all the different web sites, and 
I ask people to vote for me the next day. I've mastered the 
art of campaigning over the Net." 

He laughs, and adds, "Maybe I should run for some polit¬ 
ical office." Well, as long as you've got nothing else to do... 

— J.D. Considine 


killer facts 

It’s a daily dose of horror at Morbid Fact du Jour. 


M orbid Fact du Jour (www.shocking.com/~despair/morbid.htm) is 
the Denny's of the Internet: open 24 hours a day and always serving 
up something horrific. Just like a morose postman. Morbid Fact du Jour 
delivers the grisly details of homicides, accidental cannibalism, bungled exe¬ 
cutions, successful executions, natural disasters, torture, teenage suicide, 
mass-murder sprees, and even bouts with necrophilia. The most disturbing 
part, however, is that a great portion of the site's content is pulled straight 
from today's headlines. Among the carnage are tasty morsels like this: 

On New Year's Day, 1997, Andrei Maslich, a death row inmate in 
Siberia, strangled his cellmate, cut out his liver, and attempted to boil it in 
a mug. All in an effort to avoid execution by being declared insane. 

— Christopher R. Weingarten 
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TASKMASTER 



THE WORD 

MTV HOST RAY MUNNS AND THE 
CHAOS THAT SURROUNDS HIM. 


W hen it comes to multitasking, Ray Munns 
doesn't need a computer. It isn't just that he 
keeps two careers going simultaneously, 
working as a techno DJ while serving as host for MTV's VJ 
for a Day] he's forever doing two or three things at the 
same time. As he chats over the phone, Munns admits 
that he's also "smoking a cigarette, writing on this piece 
of paper, and staring at my phone to see how many mes¬ 
sages I got. 

"I did turn off my radio before I made the phone call," 
he adds, trying to sound focused. 

Munns can't help it. Diagnosed with attention-deficit 
disorder when he was three, he refuses to rely on Ritalin 
to make his life easier. "I take advantage of the fact that I 
can t pay attention to just one thing, and do more than 
one thing at a time," he says. 

In that sense, he's not unlike his audience, most of who 
are glued both to the TV and the computer when VJ for a 
Day is on. Says Munns, "Without the Internet, we would¬ 
n't have a TV show. We depend on the computers and the 
Internet to give us our information and tally the votes." 

Being logged on means viewers can "sit there for the 
whole half hour and vote-vote-vote-vote," says Munns, 
and he uses that fact to his own advantage. "Every time 
we do a head-to-head competition, I get on the comput¬ 
er and I go to saveray.com," he says. "I go to the 'N Sync 
pages, the Eminem pages, all the different web sites, and 
I ask people to vote for me the next day. I've mastered the 
art of campaigning over the Net." 

He laughs, and adds, "Maybe I should run for some polit¬ 
ical office." Well, as long as yc 
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T urn your 14 or 15 inch monitor into 
a 17" viewing screen and your 17" 
screen into an enlarged 20" viewing 
area. How? Just slip this affordably priced 
computer screen filter over your monitor 
and your viewing area is instantly magni¬ 
fied. A larger viewing area and screen 
image gives you more comfortable viewing, 
putting less strain on your eyes. For those 
of us who work at our computers for long 
hours everyday, aside from image size, we 


fight glare from windows and over¬ 
head lighting. This multipurpose screen 
is also anti-reflective, reducing that 
annoying glare and blocking the dan¬ 
gerous UV rays—another big help for 
overstrained eyes. The computer screen 
magnifier even acts as a buffer between \ 
and static electricity, virtually eliminating 
static altogether. For this one low price you 
are getting three computer enhancements 
in one easy-to-use product. Besides expand¬ 
ing your viewing area, 
this filter reduces eye- 
strain and gives you 
maximum anti-glare, 
anti-static protection. 
Try it risk-free. See 
what you have been 
missing, the Computer 


Building the Perfect Monitor 


„ T Monitor Reduce 

CT Scope Sjze Q|are 

Anti- Eliminate 
reflection Static 

Block 
UV rays 

Enlarge 

View 

CTC-17H 14"-15" Yes 

Yes Yes 

Yes 

17" 

CTC-21H 17"-19" Yes 

Yes Yes 

Yes 

21" 


BLAB STUDIOS is a division of Blab Media Inc. Mr. Futz, Scared Billy, N Force, Bushwack Texas, 
E Bunny Bot, Ham and Lamb, University of Terror and Mailman Murphy are properties of Blab 
Media Inc. ©2001 Blab Media Inc. All Rights Reserved. The Blab Studios logo is a trademark 
of Blab Media Inc. 


Blab Studios...' 


COMPUTER/ire«fr//troug/i 


flECHNOSCOOT 

Your search ends here 

Why spend hundreds on a 
bigger monitor.. .enlarge the 
one you have 


Magnifier Screen comes with TechnoScout's 
exclusive risk-free home trial. If you're not 
fully satisfied, return it within 30 days for a 
complete "No Questions Asked" refund. 

Computer Magnifier Screen 

(for 14 ,, -15" monitors) • $59.95 $9.95 S&H 

Computer Magnifier Screen 

(for 17"-19" monitors) • $69.95 $9.95 S&H 


Be kinder to your eyes with this affordable filter that magnifies 
and stops computer glare. 


Its 10pm...Do you know where 
your CD’s are? 


Organizing and storing your CD's has never been more easy 
or convenient with the SmartDisc Station. 


F inding a favorite album among a siz¬ 
able CD collection is always a formi¬ 
dable challenge. With the new, space¬ 
saving SmartDisc Station, the frustrating 
and time-consuming process is reduced to 
the touch of a button. SmartDisc searches 
out desired discs automati¬ 
cally and delivers them in 
seconds with the aid of its 
easy-to-see built-in LED 
readout. The color-coded 
index enables you to catego¬ 
rize discs in an logical cata¬ 
log. Simply write the title of 
each disc in your collection 
in the corresponding SmartDisc blanks 
from "00" to "99". The SmartDisc stores up 
to 100 selections, and works for CD, CD- 
ROM, DVD or VCD formats, making it suit¬ 
able for a home entertainment center, office, 
dorm or anywhere you need storage. Use 
the auto-disc search and delivery by enter¬ 
ing the desired number in the LED readout. 
Or search manually by pressing the for¬ 
ward or backward buttons. Sliding door 
access keeps dust away from your discs. 


ensuring they will always be dirt- 
free and less prone to skipping. 

Anyone with a large disc collection 
will appreciate its space-saving and 
lightweight design. It measures only 
17” x 10" x 6" and occupies a mere 1.2 

square feet. SmartDisc comes in 
fashionable semitransparent 
blue and adds a sophisticated 
look to your electronic control 
center. SmartDisc is designed to 
stack up to five high (connectors 
included), giving you storage 
capacity for 500 discs. Color- 
coded index forms keep track of 
your entire collection, and the SmartDisc 
comes with an AC power supply included. 
Try it risk-free. Get organized now with 
the SmartDisc Station which comes with 
TechnoScout's exclusive risk-free home trial. 
If you're not fully satisfied, return it within 
30 days for a complete "No Questions 
Asked" refund. 

SmartDisc Station • $99.95 $11.95 S&H 
2 or more • $89.95 each 


Use the auto-disc search and 
delivery by entering the desired 
number in the LED readout. 


Organize 
hundreds of CDs 


Please mention product code 15209-20738. 
For fastest service, call toll-free 24 hours a day 

800-992-2966 

HBBBa 

To order by mail, send check or money order for the total 
amount including S&H. To charge it to your credit card, 
enclose your account number and expiration date. 

Virginia residents only—please include 4.5% sales tax. 

LATEST.. .GREATEST.. .NEATEST.. .COOLEST 
You can see hundreds of high-tech products at 

www. technoscout, com 


1998 Ruffin Mill Road 


Colonial 


Va 23834 


www.blabstudios 
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Let's face it: we all like to watch, and we like it more when 
what we're watching involves breasts. Which might be why 
Voyeurdorm.com is so successful. Just imagine six lovely ladies, all going 
about their lives in full view of over 75 cameras. They shower on camera. Get 
dressed on camera. Play Twister in their panties on camera. Not bad for 
$24.95 a month. • Of course, you also get to see the girls engaged in less 
risque pursuits, like eating lunch, lounging by the pool, or sleeping. Because 
it's all being broadcast to whoever wants to watch. In exchange for their pri¬ 
vacy, the girls receive a salary, tuition for classes, and lots of, um, exposure. 
• Add to the mix live chat sessions — complete with an audio feed — and 
you get interactive, reality-based programming that's way more interesting 
than any episode of The Real World could ever hope to be. And there are no 
commercials and no edits. # We had a chance to talk to Ashley, Alexis, 
Autumn, and Chrissi, four of Voyeurdorm's more popular residents, as they 
toured the country in their custom-built, fully wired, $250,000 RV. 
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IT WAS A LITTLE T 


alexis.2l 

YEARS IN THE DORM: I 

Have there ever been people who 
just couldn't cut it in the dorm? 
We once had this girl who never got 
comfortable with the situation and 
would sit on the tanning bed fully 
clothed, and take showers wearing her 
bikini. Then there was this other girl 
who freaked out and ran down the 
street naked, screaming her head off. 
Needless to say, they didn't last long. 
Was it tough for you to adjust? 

I was hanging out at the dorm for a 
while before I moved in. I was friends 
with one of the girls, and then I met 
Autumn. She suggested that since I was 
there all the time anyway, I might as 
well get paid for it. 
Hanging out and living at the dorm 
are two different things. Did you 
know what to expect? 
Yeah. There were times when I'd log on 
as a member and chat with the girls — 
they never knew it was me! But I knew 
exactly what to expect; it's great, we're 
all like one big family. I love it here. 



Is it hard being on camera all the time? 
No. We're all comfortable with our bodies and ourselves — you have to be some¬ 
thing of an exhibitionist. It was a little tough the first time I had to take a shower on 
camera. I was so worried about how big my thighs looked to the audience! 

Are there limits to what you're allowed to do on screen? 
We're not allowed to have sex with men on camera. I'm dating Alexis, and technically 
I'm allowed to have sex with her in the house. But I don't; I give away so much to 
the people watching, that's something I want to keep for myself. 
Do the members treat you differently because you two are dating? 
They didn't believe it was real at first. They thought we were playing a part: The 
Obligatory Lesbians. Now I'll get people in the chat rooms who pretend they're 
women. They think I'll like them more or something — not that it makes a difference 
either way, but they're not fooling anyone. 
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voyeur dorm girls 



chrissi.23 


YEARS IN THE DORM: .5 

What do you think of the 
people in the chat rooms? 

A lot of them are more protective of us 
than anything else. If someone new comes 
online and treats us badly, 20 online body¬ 
guards jump on them immediately. 
Do you feel like you have 
to be in character for them? 
I did at first, but then you think to your¬ 
self, Why bother? They're going to see 
me when I'm sleeping, talking to the 
other girls; I can't be in character all the 
time. So now, what they see is who I am. 
Which is what I think they really want. 

What's it like meeting 
them at the member parties? 

That's when it hits home just how 
exposed you are. These people make ref¬ 
erences to things that they just shouldn't 
know — you forget that they see you all 
the time. It's strange to think that they 
know you more intimately than people 
you've been friends with for years. 



URBAN OUTFITTERS, 
E AT LE CHATEAU 


SUMMER. 
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YEARS IN THE DORM: 


What's the most outrageous thing you ve ever 
done on camera? 

I got breast augmentation surgery. Members could log on 
before, during, and after the surgery. I had people writing 
to me telling me that they could see my heart beating. I 
still haven't been able to watch the video of the operation. 
What possessed you to go under the knife online? 

I figured that everyone's already seen everything else I 
do, I might as well go all the way. And of course, the 
dorm paid for the operation. 

Getting cut open isn't the sexiest thing in the world. 
"Voyeur" doesn't equal "porn." It's about seeing into our 
lives, at their best times and worst. This is real, and I 
wanted people to be able to experience it. Judging by 
the reaction I've gotten, no one was disappointed. 
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IT IS NO SECRET d[ 

that the Internet, 
more than anything, | 
breeds the bizarre, if: 
In chat rooms |f 
across the web, || 
comic book geeks argue ||' 
over the latest. 
X-Files episode with fp'l 
the sort of rancor ' gp 
normally reserved for || 
political debates, II 
while tales of $£.• 
I met her in a cha 

but she didn’t look 
like the .jpg she sent” 
continue to occupy 
most people s water 
-cooler conversations! 
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serial killer sites 


BY THE NUMBERS 
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All, (members.aol.com/ChasNemo/ind 
ex.html) is one such person. Nemo claims 
he's been an executive at or near the top of 
several major corporations, but who can say 
for sure? One thing is certain: Nemo's site is 
the Wal-Mart of the dark side, the one-stop 
superstore for everything ugly, from Satanism 
to Nazi occultism to serial killers. And he says 
"polite society" made him that way. 

"I have yet to meet one person at or above 
the level of corporate vice-president who was 
a decent human being," he says. "Some peo¬ 
ple say the cream floats to the top. I say that 
shit floats." 

Nemo started corresponding with, and 
actually visiting, serial killers in an effort to 
understand evil. "I wanted to see what a real 
badass was like, the so-called worst of the 
worst," he says. "I came to the conclusion 
that the difference between convicted felons 


■ ut there's a very dark, very seamy 
underbelly of the Internet that has 
neither comic book geek nor comic 
overtones. There are exit ramps on 
that Information Superhighway where you 
don't get off. It's a bad neighborhood. Get 
your gas when you hit the suburbs. The South 
Bronx has come to your PC. Keep driving. 

You're thinking porn, but that's way too 
passe. No, we're talking about a fixation with 
the dark side of humanity, and people who lay 
their passion out for all to see. But it's passion 
that kills — cutting with a razor's edge past the 
bone and straight to your soul. 

At its fundamental level, we're simply talk¬ 
ing about fan sites and the people who run 
them. But it's one thing when the site is run by 
a fanboy obsessed with Britney Spears or 
Christina Aguilera. It's an entirely different mat¬ 
ter if he's doing one on Jeffrey Dahmer. 


drugs that he does. "Tedbundy.com was the 
best option available," he says. 

Keith's knowledge of Bundy comes from 
books he's read on him. "We admire people 
who have interesting accomplishments," he 
says of the intelligent, good-looking woman¬ 
izer who killed upwards of 36 young ladies 
(only he knew for sure how many) during an 
early Seventies interstate murder spree. "I 
am very impressed by Ted Bundy. But if I 
found out that he disliked homosexuals or 
was cruel to animals, I probably wouldn't be 
as big a fan." 

Keith gets what he terms "lots of very pre¬ 
dictable and boring hate mail," but is willing 
to put up with it. After all, there's a future in 
Ted Bundy. Keith, who records techno music 
with samples from Bundy's execution-eve 
interview, plans on using his site to promote 
and sell his own musical endeavors. 


They're out there, the serial killer fan sites, in 
quantities that stagger. Jeffrey Dahmer leads 
the pack with 9,938 sites devoted to him. He's 
one of the Fortune 500 of killers, guys who's 
names are better-known than most baseball 
players. It's the kind of popularity that most 
people would — excuse the pun — kill for. And 
many web site owners are riding these murder¬ 
ers' coattails straight into the limelight. 

Keith — just plain "Keith," thank you — is 
a 24-year-old junkyard worker from Texas who 
happens to be the proud owner and operator 
of tedbundy.com. While he claims to not be 
a Bundy fan, he loves his web site's name. "I 
feel honored to own it," Keith enthuses. "It's a 
special link between me and Ted. When the 
spirit of Ted Bundy looks down on the creator 
of his web site, he sees me." 

Keith admits that his site, "like most per¬ 
sonal web sites, is about ego." When Keith 
decided to massage his ego, he looked for 
domain names based on his interests, and 


And even if the site becomes too much 
work and he gets out of the game, there's still 
profit to be made. "I've had offers to buy my 
domain name," he states. "Everyone loves 
Ted Bundy." 




Keith's first-name-only policy is common 
among the serial killer fan site crowd. Yet he 
hits one nail right on the head when he points 
out that there is ego involved. Serial killer 
webmasters want to be Internet celebrities — 
but always at an arm's length. Many people 
refused to be interviewed for this article. 
Security is of paramount importance; 
anonymity jealously guarded. 

Some fear flack from victims' rights 
groups, the religious right, or similar institu¬ 
tions of polite society. Others live their lives in 
societal or professional circles that might 
frown on such ghoulish hobbies. 

"Charles Nemo," a 34-year-old from 
Michigan who runs "Charles Nemo's Kill 'Em 


and a lot of key executives is that there isn't a 
lot of difference." 

Nemo's buddy list reads like an all-star 
team of depravity. "I've corresponded with 
and visited Charles Manson, John Wayne 
Gacy, Henry Lee Lucas, and a number of oth¬ 
ers," he says. Nervously, he adds, "If I say too 
much more, continue rattling off the chain, 
people will put the names together and figure 
out who I am. I have to be very careful there." 

Nemo isn't chummy with all his pen pals. 
"I think John Wayne Gacy was pretty much a 
scumbag," he notes, speaking of the artist 
and professional clown who killed over 30 
young men in mid-Seventies Chicago. But he 
will brag about his art collection. "Gacy gave 
me, or sometimes sold to me for a very small 
price, a number of his paintings," says Nemo 
with a touch of pride. "I have a caricature of 
Hitler, a very colorful oil of Charles Manson, 
another oil of Ed Gein with colorful red 
splotches of blood on it, and a beauty called 
'Dahmer's Skull,' a very realistic painting with 


















































serial killer sites 


sharp teeth and a little blood on the skull." 

Collecting sinister artwork isn't Nemo's 
only hobby — he also writes, giving discourse 
on his favorite subjects for other web sites 
and 'zines. "My articles give me psychological 
relief and satisfaction," he says. "I was a lot 
more pissed off a few years ago." 

While some people might argue that 
he's capitalizing on the tragedy of others, 
Nemo insists that his site is actually about 
unveiling hypocrisy. He says he promotes 
"rational decency toward other people, 
toward the Earth." 

But how is Nemo promoting these goals 
through the exploitation of Nazism and David 
Koresh? Nemo's answer seems a little murky. 
"When people are so scared [of the dark side 
of life] that they're literally not willing to go 
outside, maybe they'll think something needs 
to be addressed," he says. Or, in other words, 
frighten people into action. 

"Teens are especially receptive to the mes¬ 
sage," Nemo says. "They're looking for some¬ 
thing to groove on. Hopefully, they'll come to 
me and read what I write and think maybe 
there's a way to change the existing situation. 
Or maybe it's too late. Personally, I think it's 
too late." 

Then why keep doing this? 

"Oh, it's fun," Nemo laughs, before 
recanting his position slightly. "And I suppose 
there's always hope." 

Fortunately, serial killers and the Internet 
aren't all nihilism, gore, and selling CDs. Tom 
Voigt, who runs zodiackiller.com, is the 
counterpoint to the seedy side. His site is 
devoted to finding California's 1960s-era 
"Zodiac Killer," who murdered at least five 
people, openly taunting the police by sending 
clues to local newspapers the whole time. 

"The police really can't dedicate any time 
to the case because it's so old," Voigt points 
out. "I'm trying to be the archiver of infor¬ 
mation so this doesn't turn into a 'Jack the 
Ripper' where everything gets destroyed or 
lost. The case is solvable." 

Voigt has allies in his crusade. "Surviving 
victims and families are very supportive," he 
says. "I think the site makes it obvious that 
this is about protecting the leads of the case." 

Families of victims often take an active 
interest in policing — or protesting — serial 
killer fan sites, and can influence policy on 
broad-based sites. Internet auction jugger¬ 
naut eBay.com no longer accepts items con¬ 
nected to serial killers, having responded to 
concerns from victims and families. The eBay 
policy is broad, and penalties are harsh, call¬ 
ing for suspension of users, "where it appears 
that a person convicted of a violent felony is 
attempting to use eBay (directly or through 
another person) to benefit financially from his 
or her criminal notoriety." 

Good thing Nemo got his Gacy originals 
straight from the source, fi 
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Your search ends here 


Time zone to time zone...never set 
your watch again 

Atomic digital watch keeps absolute time and date accuracy by tuning in to the official time transmitter. 


by Jim Jones 

T he world has become a smaller place 
in the past few decades. Transactions 
take place across the world in an 
instant. Having a timepiece that can not 
only keep perfectly accurate time, but keep 
track of the time zones can be really helpful 
and convenient. Now there is a watch that 
scientifically gives the right time in all zones. 

Sophisticated technology is 
now available in a watch 



If you travel this watch is a necessity. 

The Atomic Digital Watch from LaCrosse 
Technology is radio-controlled, maintaining 
its incredible accuracy by automatically 
tuning into the official standard frequency 
and time transmitter in North America. 

This WWVB radio signal gets 
its time from the most precise 
clock in North America based 
in Colorado, and transmits 
its signal over a 2000-mile 
range. With just the 
touch of a button, the 
Atomic Digital Watch 
gives you a selection 
of 24 time zones, 
from GMT+12h to 
GMT-12h, with 
special US time zones 
displayed with three 
characters (ATL, EST, 

CST, MST, PST, ALA, 
and HAW.) This 


ultra-accurate radio- 
controlled timepiece 
has a perpetual day 
and date calendar, 
signal reception 
indicator and is 
powered by a 3V 
lithium battery 



expected to last three years. 

A timely gift- In addition to its accuracy, 
the watch is water resistant to three 
bars, or 30 meters, and has a 
battery-saving "OFF" function. 

The stainless steel butterfly 
clasp and removable links to 
adjust the band size make it a 
good fit. This watch is a great 
gift for anyone who values 
precision and technology. 

Does anyone really know what 
time it is? Well, the US 
Government wants to, so they 
created the National Institute 
of Standards and Technology, 
a component of the US 
Department of Commerce. The 
Time and Frequency Division, 
located in Boulder Colorado, 
maintains the F-l Fountain Atomic 
Clock, the nation's standard of time. 

This clock neither gains nor loses a second 
in 20 million years. This clock is used to 
create an international time scale, which 
NIST distributes through its radio stations. 
Wrist-worthy. Now, advanced Radio 
Frequency (RF) technology is featured in 
a wrist-worn timepiece for use at home, at 
the office or on the road. This watch is the 
next best thing to having your own atomic 
clock, because it automatically displays the 
precise accurate time. It never needs to be 
set, it automatically adjusts itself for 
daylight savings time and leap years and 
it features a variety of practical and 
convenient features to fit your lifestyle. 



The U.S. Government knows 
what time it is...do you? 

Small, powerful antenna tuned to Atomic 
Clock’s signal 

• Signal is demodulated by an onboard receiver 

• Information is sent to the watch’s ultra low 
power microprocessor for decoding 

It ensures continuing accuracy by 
automatically tuning in the signal once a 
day after midnight 

• Within transmitter range, the watch will 
continue to display the precise time 
Outside transmitter range, it will 
function as a highly accurate 
quartz-controlled clock 


Atomic Watch 
automatically 
adjusts for 
daylight saving 
time and 
leap years 


Special factory direct offer 
jw now available. The 

jS advanced microprocessor 
I technology behind this 
f amazing timepiece is so new 
f that you may not be able to 
find it in stores. Thanks to our 
relationship with Lacrosse 
Technology, we can offer it to you 
with our exclusive risk-free trial. 


Satisfied watch user... 

7 received my new watch 3 weeks ago, 
and I am very happy with both its func¬ 
tionality and appearance. It is also a 
great conversation piece. Great watch." 

— Bill, NJ results not typical 

Try it for yourself...risk-free. Advances in 
electronic technology let you get precise 
timekeeping at an affordable price. The 
Atomic Watch comes with a one year 
manufacturer's warranty, and now you can 
try it for yourself with TechnoScout's exclu¬ 
sive home trial. If you are not completely 
satisfied, simply return it within 30 days 
for a full "No Questions Asked" refund. 

Atomic Digital Watch • $69.95 $9.95 S&H 
Please mention product code 12166-20737 
For fastest service, call toll-free 
24 hours a day 

800 - 992-2966 


To order by mail, send check or money order for the total amount 
including S&H. To charge it to your credit card, enclose your account 
number and expiration date. 

Virginia residents only—please include 4.5% sales tax. 

LATEST...GREATEST.. NEATEST.. COOLEST 
You can see hundreds of high-tech products 
at www.technoscout.com 
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Common wisdom dictates that when it comes to strip clubs, there's the Good, the Bad, an ""misery, 
very Ugly. And when you tfrel)f those everyman establishments, there’s Scores. • Scores, New York 
City's premier strip club, is. to ^exotic dancers what Yankee Stadium is to baseball players. A legend ir 
its own time, everyofreili/varrts to work there, but only the best make the cut. Consequently, the club 
is staffed with nothing short of goddesses, fulfilling any hot-blooded man's fantasies. But at the 
same time, Scores maintains an air of class that would do the Yale Club proud. You won't find any 
toothless nags engaging in out-of-time gyrations to yesterday's Bottom-40 staples. Nor will you 
imbibe watered-down drinks, eat microwaved foods, or suffer through uninspired lap dances. You 
will, however, have one of the best evenings of your life. • The club's presence on the Internet is 
equally impressive. Scoresusa.com boasts photos of some of the Mammary Mecca's most beautiful 
women, plus entertaining features and club culture reports on such all-important topics as alcohol 
and women. It's a top-notch bookmark on your browser, one you'd be happy to return to again and 
again. • To give you a hint at what the club and the web site have to offer, Forbidden Internet is 
proud to present two of Scores' premier dancers, Chloe and Anthea. 
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anthea 



Forbidden internet How did you get involved 
in dancing? What lead you to Scores? 

Anthea Well, I went away to college in England 
for a year, and I ended up spending all my 
money in one semester and had to come home. 
I was friends with a couple of dancers, and they 
all thought that I'd be great at it, even though I 
didn't believe them. But I auditioned at this one 
club, got a job, and started making good 
money. Then someone suggested I audition for 
Scores, and I got the job about eight months 
ago. That was a big surprise. 

FI Why were you surprised? 

Anthea I never thought I'd get the job. I always 
imagined that Scores girls were blondes with 
big boobs. It was a confidence issue as well. I 
didn't think I was pretty enough to be a dancer. 

FI Is it what you imagined it would be? 

Anthea It's better. I had heard that the girls 
would be mean, but everyone's friendly and 
nice. The girls make enough money so that they 
don't have to steal customers or be catty. Plus, 


blondes 




there's a restaurant where you can get cr£me brulee whenever you want it. [laughs] 

FI Were you comfortable when you started dancing? 

Anthea I was very nervous the first time I ever auditioned and the first time I danced. But I got 
used to it pretty quickly. Of course, I was really nervous the first time I went to Scores — I saw all 
these gorgeous women and never thought they'd hire me. 

The thing is, I feel like I'm one of them now. They're all nice; they make you feel better about 
yourself. 

FI What's the toughest part about your job? 

Anthea If they've been drinking too much, the customers aren't always nice. But then the man¬ 
agers and bouncers take care of them. Guys — and women — need to know that you can't dis¬ 
respect the dancers. 

FI Do you ever take on a character when you're onstage? 

Anthea While I understand the concept, I don't think I act that differently at work than when 
I'm hanging out with friends. I suppose that some people think it's better to act "stripper-ish," 
but you really don't have to in order to make money. Sometimes, however, I'll go out and do 
something different, dress in a way that I would normally avoid. It's fun to experiment and try 
out new looks. 

FI What about long-term goals? Do you plan on doing this for a while? 

Anthea I'll stick with dancing for a while, but I'm going to grad school in the fall for computer 
animation. I'll be dancing until that's paid off. And I wouldn't be opposed to doing it part time 
once I have a "real" job. It's hard to stop once you're used to having so much money. I'll have to 
wean myself from the cash. [ laughs ] 

FI Do you have any hobbies? 

Anthea Not really. I'm very boring, [laughs] Actually, I like to cook deserts. I love cooking creme 
brulee — I love to eat it, too! 

FI I' m sure. Do you ever worry about keeping in shape, though? 

Anthea A little. I tend to gain weight pretty fast if I'm not careful, so I go to the gym a few times 
a week. But I really don't like it — I try to get in and out as fast as possible. 

FI There's a lot of emphasis put on the way you and the other dancers look. Do you ever feel a 
little objectified? 

Anthea Sometimes. But that's part of the job. We're there because of the way we look, and you 
do sometimes become overly concerned with your appearance. But on the other hand, it's nice 
to know that people find you attractive. 

FI We sure do. 

Anthea Thanks. Thanks a lot. • 























































chloe 


Forbidden Internet You have a very 
distinct accent. Where are you from? 
Chloe I'm from Denmark, but I travel a 
lot. I'm been to Copenhagen, Paris, 
Amsterdam, Malaysia, London — now 
I'm in New York. 

FI How'd you get started at Scores? 
Chloe I had been dancing for 10 years, 
and was in England when I decided to 
come audition for Scores. The club is so 
well-known, and has such a great repu¬ 
tation. I decided to just give it a shot 
and came to New York for an audition. 
And I got the job. I didn't really have a 
backup plan beyond simply having a 
return ticket home. I've been here for 
five years now. 

FI What do like most about the club? 
Chloe It's very classy, not like some of the 
places you can dance at. The clients are 
really nice, they treat the dancers well. 
And of course, you make the most 
money at Scores. It's become the only 
place I'd consider working at these days. 

I plan on sticking around until they kick 
me out. I'll be the only 95-year-old 
dancer there! 

FI Is it what you expected when you first 
came over here? 

Chloe It was better — everyone is more 
friendly and easygoing. New Yorkers 
have this reputation for being so tough, 
but I think that, deep down inside, 
everyone is very sweet. 

FI What about all this publicity stuff? Did 
you imagine you'd be in magazines? 
Chloe Not at first, but you really get into it. I've been on the WWF, I've been in their mag¬ 
azines. I've also been on Howard Stern, which was great fun. 

FI What sort of music do you like to dance to? 

Chloe Anything sexy, like Barry White. 

FI What's the hardest part about your job? 

Chloe Getting up before 11 a.m. [laughs] 

FI You're really in great shape. Do you work out? 

Chloe Let me ask you something: Have you ever tried to take your dress off while you're 
dancing? In six-inch heels? For eight hours a night, four nights a week? Try it and tell me 
if you still need to go to a gym. [laughs] 

FI Heels don't exactly seem like the easiest thing to dance in. 

Chloe Well, I fall over every night — it happens. You just need to giggle it off. But the heels 
are part of the illusion, the fantasy. They're much sexier than flats, even if they are a little 
harder to dance in. But it's what the customers are paying for. 

FI Along those lines, do you think that you play a role onstage? 

Chloe Not really. I'm pretty much myself up there. I'm comfortable enough with myself, with 
my body, where I don't need to do that. With me, what the men see is what they get. 

FI So when you're not dancing, do you have any hobbies? 

Chloe I like to fish, I like windsurfing and bungie jumping. And midget tossing! I've just 
gotten involved in it, and I must say that I'm pretty good. Though I don't have any real 
technique — you know, I just grab on and throw them as hard as I can. • 
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THEIR RALLY CRY MAY BE "JUST SAY NO TO THUGS," BUT THE WOMEN OF THE SECOND 
AMENDMENT SISTERS, A WOMEN-WITH-GUNS FELLOWSHIP DEDICATED TO PRESERVING 
THE BASIC HUMAN RIGHT OF SELF DEFENSE, AREN'T JUST TALKING ABOUT PROTECTING 
THEMSELVES FROM ILL-INTENT STREET TRASH.❖ 
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he press is our adversary," says 
Maria Heil, National Media 
Coordinator and spokesperson for 
the SAS. "We're opposed by the 
Million Mom March, Handgun 
Control, Inc., and Cease Fire, to 
name a few. The opposite side does¬ 
n't like guns, period." 

But it's not as if the SAS are 
spokeswomen for Smith & Wesson. 
Heil says their directive is more pointed and 
shouldn't be clouded by misinformation. 
"We're just women who want to protect our¬ 
selves and our families — and we can do that 


effectively with guns." 

You can see it looming on the horizon: 
Mrs. Jones drops her kids off at school while 
other moms take up sniper positions along 
rooftops to cover her flank; shopping lists con¬ 
tain milk, bread, cereal, ammo; color coordi¬ 
nated holsters; Maybelline launches a new line 
of evening shade lipstick in camouflage green, 
terrorist tan, and ballistics black. 


Politically correct or not, the idea of pistol- 
packin' mamas does make for good press. 
And that's something that Heil, a working 
mother of four, is counting on. "They're get¬ 
ting nervous about us because people are lis¬ 
tening," she smiles. "And they're doing more 
than listening." 

That's something of an understatement. In 
just over a year, the SAS' grassroots movement 
went from a spirited Internet chat room conver¬ 
sation to a nationwide phenomenon that boasts 
over 2,500 active members and coordinators in 


nearly every state. "There were five women in a 
chat room called Free Republic, griping about 
the Million Mom March," says Heil. "The MMM 
were making it sound like they spoke for all 
women, represented the way all women 
thought. A counter rally was organized the 
same day as the Million Mom March to give 
women the facts. We started building from the 
bottom up with people who are truly dedicated 
to preserving our rights." 

Organized almost entirely through the 
Internet, the Second Amendment Sisters 
launched a no-frills/non-soapbox web site, 
www.sas-aim.org, to bring focus and sup¬ 
port to their grow¬ 
ing legion of gals 
with guns. 

Newsletters, down¬ 
loadable propagan¬ 
da, and testimonies 
are just part of the 
fun. A sampling of 
recommended 
SAS-endorsed 
reading includes 
Armed & Female, 
Self-Control, Not 
Gun Control, and 
Dial 91 l...and Die. 
You can purchase 
shirts, buttons, and 
bumperstickers 
that read: "Of Course I Own a Gun. Don't 
You?" and "No Gun Control Victims." There's 
also a regularly updated calendar of events, 
listing such family outings as a machine gun 
shoot and gun-and-knife shows. It's enough to 
scare Ted Nugent into flaccidity. 

One of the SAS web site's more interesting 
features, though, is its webring, a launching 
pad to such colorful organizations as the Pink 


Pistols (a homosexual gun club), the 50 Million 
Round March, Moms4Guns (another women- 
for-weapons site), and G. Gordon Liddy's 
"Stacked & Packed" calendar, which features 
scantily clad women with big guns — and 
even heavier artillery. 

All of the SAS board directors and state 
coordinators are card-carrying NRA members, 
if not actual gun-toters. This, says Heil, is the 
crux of the SAS agenda. "We actually have 
women in our organization who don't own 
guns. They just want to fight for our right to 


own one. We all have Wal-Mart shopper cards, 
too. We support Wal-Mart because they carry 
firearms, and haven't caved to anti-rights peo¬ 
ple. They, like us, have a pro-family stance, 
because guns are pro-family and it allows you 
to protect your family. Anti-rights people will 
rush their kids past the guns as if they were 
porn. Anti-rights people are kinda stupid." 

A walking textbook of gun statistics, Heil 
goes on to say that too many people are hid¬ 
ing behind the First Amendment. "We 
debunk and expose deceit from anti-gun 
groups. The Violence Policy Center issued two 
studies in direct response to our group: 
'Women who carry guns as self-defense will 
kill themselves.' That's nonsense. Ninety-eight 
percent of the time a gun is used in defense 
it's not even fired." 

SAS' charter, says Heil, is a handbook for all 
people (whether you belong to armed female 
shopping squads, or not). "Cain did not shoot 
Abel, nor do I remember Caesar being shot," 
it states flatly. 

Outside of deer hunting (where she got he 
first taste of armed combat), has Heil eve 
used a gun in self-defense? "My husband wa 
out of town and the house alarm went off e 
5 A.M.," she recalls. "I got the gun out, wer 
downstairs, and my heart was pounding s 
loud I could hear it. It turned out to be a fals 
alarm. But which scene do you want — wher 
I went back upstairs and put the gun away? C 
the one where I panic and call the police an 
lock my family in a room and wait for help 
When we called the police, it still took ther 
20 minutes to come. That's why you have t 
be armed to defend yourself." 

The Second Amendment Sisters aren't iso¬ 
lationists, armchair radicals, or bored house¬ 
wives with gangsta aspirations. Their mission 
— and message — is clear enough: the preser¬ 
vation of rights. So exactly how does the SAS 
fund their web site and ongoing overthrow of 
the government? "We get our funding 
through donations and memberships," says 
Heil. "It's $25 for women, $15 for men and 
youth, and $50 for family memberships." 
When asked if women paying more to be 
members than men was a form of reverse dis¬ 
crimination, or at worse, exploitation, Heil 
states matter-of-factly, "Women pay more 
because it's a women's organization. It's just 
being like married — men don't get to vote. 
[laughs] Men always want to take over, but the 
SAS can go places even the NRA can't; we can 
go in the ladies room, they can't. That's where 
this fight will be won, in the ladies room!" 

Men, from this point on, should be mindful 
of women leaving in pairs to go to the bath¬ 
room to "powder" their noses — they may just 
be reloading, fi 




"This fight will be won in 
the ladies room.”-MariaHeil 
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Mi i awn 


T he Internet has ushered in many notable trends in 
pop culture, including email, chat rooms, instant 
messaging, and spam. Then with the advent ot 
broadband, digital music and video entered the picture, 
and the web was heralded as the entertainment media 
of the 21st century. Record labels and film studios began 
seeing their lives flash before their eyes.. 

But unlike movies, television, and music, the Internets 
entertainment experience was lacking one key .ingredient: 
The celebrity. That is, Cindy Margolis and Danm Ashe. 







































most downloaded 




Margolis you've almost undoubtedly heard 
of. She's a frequent guest of the Howard Stem 
Show, host of her own online radio show 
(www.cindymargolis.com), and star of 
CBS' late-night babe-athon, The Cindy Margolis 
Show, shaking her claim of "the most down¬ 
loaded woman on the Internet" everywhere. 

Ashe? You might not be as familiar 
with her; she runs her own online hardcore 
porn empire, Danni's Hard Drive 
(www.danni.com), shaking other things for 
the over-18 set. Oh, yeah — and she claims to 
be the most downloaded babe. 

Okay, let's be truthful: Being "the most 
downloaded woman on the Internet" is kind of 
like being the world's tallest midget — it's a 
hard thing to quantify, and, at the end of the 
day, only serves as a really slick marketing hook. 

Okay, let's be fair: Depending on which 
measuring stick you choose to use today, "the 
most downloaded woman on the Internet" 


could be anyone from pop sensation Britney 
Spears to tennis hottie Anna Kournikova. 

Okay, let's be real: That Margolis and Ashe 
are titans of the Internet is simply undeniable. 
Their self-owned-and-operated web sites get 
millions of hits in traffic, and both stand as 
models — pretty good-lookin' models, at that 
— of how to turn the Web into a money-mak¬ 
ing juggernaut. In short, they're the first celebs 
spawned by the Internet itself; all their offline 
notoriety stems from their online accomplish¬ 
ments. And given the amorphous nature of the 
Net, that's pretty damn impressive. 

But that's where their similarities end. 
Margolis projects a squeaky-clean image, while 
Ashe makes no bones about the fact that she 
and her many buxom friends are buck-naked 
for your enjoyment. Margolis is the high-school 
cheerleader; Ashe is the girl under the bleach¬ 
ers at the football game. 

And while it hasn't come to hair-pulling yet, 





there is a well document¬ 
ed rivalry — perhaps an 
animosity — between the 
two. But regardless, the 
Internet's first celebrities 
are here to stay. 


" My favorite claim to fame 
is that I'm the only woman 
in history to appear both 
on the cover of Juggs and 
the front page of The Wall 
Street Journal," says Danni 
Ashe. 

Being a respectable 
businesswoman and a 
porn queen may seem 
miles apart, but Danni I 
Ashe bridges that gap 
with little effort. Her 
Gent-certified assets are | 
obvious: She pours a 
shapely 38-23-35 form 
into a staggering, custom- i 
made 32FF bra. 

Her Wall Street Journal 
credentials, on the other 
hand, are not as apparent 
until you glance at her ; 
balance sheet. Danni's 
Hard Drive grossed $6.5 
million last year — not too ; 
shabby in the current cli- j 
mate of online-biz 
Armageddon. And on a 
warm spring day in her 
Southern California head¬ 
quarters, just back from a ; 
major Internet confer- j 
ence, Danni Ashe speaks ; 
with the confidence of a 


savvy businesswoman who's seen everything 
business has to offer. 

"I was only a moderately successful men's 
magazine model before I found the Internet," 
she admits. "I had a real following in the big¬ 
breasted fetish area, but that was about it. The 
fact that I was on the Internet early, and built 
up a following, is where all my popularity 
comes from." 

Ashe says the Internet saved her from a life 
on the road filled with potholes at every turn. 
"The natural progression in my business is that 
you build a name through modeling and video 
work," she explains. "You then take that name 
and monetize it by going out on the road as a 
feature dancer." 

Ashe started her modeling career in 1992 
with layouts in magazines such as Juggs and Bust 
Out. By 1995, she was ready to try the road. "It 
really, really did not agree with me," she says. 
The disagreement culminated in Jacksonville, 
Florida, in 1995. As per usual in a business where 
community standards can vary wildly ("In one 
club, it's all nude and anything goes. In another, 
you've got to wear more than you do on the 
beach," she says), Ashe relied on a club owner to 
spell out what she was allowed to bare and what 
she wasn't. She was arrested onstage by 13 
police officers from three different jurisdictions. 

Ashe looks back on the arrest as "the most 
horrendous, humiliating experience of my life." 
Even her clothes were stolen in the raid. She left 
the jail in borrowed duds. "That's enough to get 
you to quit," she muses today. "I couldn't walk 
into situations where I had no control." 

Ashe quickly abandoned the dance club cir¬ 
cuit and went into business for herself. She 
started her Internet business in 1995 with 
$8000 of her own money; she remains a 100 
percent owner today. "I've never had any ven¬ 
ture capital," she says proudly. "I've had to be 
really practical. I've had to make sure that every 
dollar spent translates into a dollar earned." 

Within only a few years, Danni's Hard Drive 
has ballooned into an empire of adult content. 
The site features 294 models besides Ashe 
(some with colorful names such as Kimberly 
Kupps and Candye Kane), which members can 
view for $24.95 monthly. Ashe claims an 
archive so vast, "there's no way any one person 
could ever look at all of it. There's hundreds of 
hours of video, hundreds of thousands of pic¬ 
tures. A lot of it, we now produce in-house. 
We bring in the models we like best and inter¬ 
view them and photograph them." 

Don't expect Cindy Margolis to get invited, 
however. "I'm unclear about Cindy and her 
claims," Ashe says. "There's really no data anyone 
can point to. But in my case, we spent months 
combing through log files, examining data." 

Margolis claims 158 million downloads. Ashe? 
One billion. Ashe has set up another web site, 
www.mostdownloadedwoman.com, to 
document her claims. The Guinness Book of 
World Records bit on Ashe's bait, at least at first. 
On August 17, 2000, Guinness crowned Ashe 
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Cindy Margolis 


«< 1 HAD A REAL MOWING IN IRE BIG BREASTED FETISH AREA” - DANNI ASHE 


culminated one night on Warner Bros.' Extra 
show. Margolis' posters were featured on the 
Extra web site after the program aired, and 
viewers were encouraged to surf on over to 
check them out. Extra's hit count exploded, 
with a download occurring every 10 seconds. 
Cindy Margolis was suddenly crowned "Queen 
of the Internet." It wasn't long before cindy- 
margolis.com was born. 

This was great for Cindy's exposure, but 
not so hot for her wallet; the downloads at 


So how does Margolis feel about where she 
is today? Tough to say. She declined to be inter¬ 
viewed by Forbidden Internet when she heard 
that Danni Ashe was also part of the equation. 
It's all part of an effort to, as she says on her 
site, "keep our place on the Internet SAFE, FUN 
and CLEAN!" 

Image is everything in the pin-up business, 
and Margolis' squeaky-clean persona is carefully 
crafted. Her site crackles with references such as 
"girl next door" and talks of Cindy's "incredibly 


Most Beautiful People. She's appeared on the 
covers of numerous magazines — Maxim, 
Sport, Gear, Men's Fitness — none of which 
you need a state-issued ID to buy. She doesn't 
claim to be the Internet's "most downloaded 
woman," although she doesn't exactly shrink 
away when others lay the title at her door. 

To her credit, she is what she is. Everything 
on cindymargolis.com is of, by, and for Cindy 
Margolis. In the business where image is every¬ 
thing, her image rings true, fi 




most downloaded woman. On September 1, 
2000, it split the category. Ashe remains 
"Most Downloaded Woman (on a paying 
basis)," while Margolis is "Most Downloaded 
Woman (on a cost-free basis)." 

Ashe has been sniping at Margolis ever 
since, using opportunities such as The Howard 
Stern Show to challenge Margolis to lay out 
proof. Ashe is confident of her numbers. "I 
had three Internet analysts go through all the 
data and write opinion letters," she says. "We 
spent an enormous amount of time and effort 
making sure the data we sent to Guinness was 
right on the money." 

Money is where Ashe is focused now. 
She's been a featured speaker at business 
conferences, doing only a little modeling 
these days. But if you're feeling the need for 
a quick breast-fix, have no fear — she can still 
whip out the bazookas when needed. And 
it's all just a click away. 


The Internet gods reached down and took a 
rib from some HTML coding one holy day and 
created the first Cyber-woman. Cindy Margolis 
came forth, looked at an untapped Garden of 
Digital Eden, and decreed she'd make it her 
own. She hasn't fallen from grace yet. 

Margolis is a web-made girl all the way. 
Before cindymargolis.com, she was a nobody 
with a pretty face and a wicked body. Just 
how she got to be a pin-up queen is an inter¬ 
esting story. Margolis was enrolled in a col¬ 
lege business course in 1995 when her pro¬ 
fessor assigned the class the task of creating 
and marketing a product. Margolis figured 
the best thing she could sell was herself, so 
after talking to her mother, she came up with 
the idea for a line of greeting cards. 

After some photos and "a few cute, little 
sexy sayings for the inside," according to 
Margolis, the greeting cards were ready to roll. 
And roll they did. They were an instant hit. The 
success of the greeting cards gave Cindy an 
idea: She would become a model. 

A series of top-selling swimsuit posters and 
magazine covers led to TV appearances, which 


cindymargolis.com are free, so Margolis has 
used her web notoriety to spin into more 
lucrative endeavors. She's hosting Home 
Shopping Network programs, pitching her 
Cindy Margolis in Your Dreams beauty prod¬ 
ucts, and has been a guest star on Suddenly 
Susan and, more recently, Ally McBeal. Her 
web-based fame has translated to the big 
screen as well: In a ironic twist on her own 
image, she played a fembot in Austin Powers: 
International Man of Mystery. 


sweet and genuinely wholesome personality." 
Though a former employee revealed that while 
Margolis employs ghost writers for magazine 
articles she "writes" offsite, she remains reli¬ 
giously devoted to writing all her own material 
for cindymargolis.com, saccharine-sweet as it 
may be. Every bit of fractured syntax and every 
emoticon (her cats are "my five kitties = . =! ”) 
came from her fingertips. 

The drill is working. Cindy's been one of 
Forbes' Top 100 Celebrities and People's 50 
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She's held the 
top spot every 
week but one 
since 1999. Oops, 
she did it again. 


So what if she's never 
won a major tourna¬ 
ment? She's got more 
men watching 
women's tennis than 
ever before. 


Despite a radical 
reduction in 
breast size, she 
stays in the top 3. 


Number four on the 
list; not bad for a 
42-year-old mother 
of two. 


If this year's 
Grammy dress 
were like last 
year's peeka¬ 
boo number, 
she'd have 
charted 
higher. 


LYCOS PUTS CELEBRITY WOMEN IN THEIR 
PLACE. A LIST OF THE MOST SEARCHED FOR 
WOMEN ON THE INTERNET. 


The reigning 
queen of porn, 
she'd probably 
rank higher if 
men didn't have 
to hide their 
searches from 
their wives. 


Forget last summer, 
we want to know 
what she did 
last night. 


She's electrifying. 
Ouch. 


Porn star numero dos. 
Bless me, for I have 
sinned... 


Clinging to 
the bottom 
rung, just 
waiting for 
Britney's 
breasts to 
collapse. 


| ot all women are created equal, a fact reflected by the Lycos 50 list of the most searched-for women 
on the Internet. Curiously, not a Cindy or a Danni is among the top 10. But before you cry foul, 
remember: The following 10 ladies are the most searched for on the Internet. Just because some¬ 
one doesn't have to put in a request to Lycos to find Cindy Margolis or Danni Ashe doesn't mean people 
aren't hitting their sites in droves. But who cares, anyway? Here are the top 10 search requests from Lycos. 


The following information is based on The Lycos 50 ( m), a weekly authoritative list of the top 50 people, places, and things u 
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SUBSCRIBE NOW 


FORBIDDEN INTERNET SWEEPSTAKES! SPONSORED BY JENSEN. 


WE WOULD LIKE TO KNOW YOU BETTER ! 


FORBIDDEN INTERNET Magazine is interested in your attitude, 
opinions and lifestyle. Knowing more about your interests will assist 
us to provide you with an even better magazine. Please take a moment 
to answer the questions below. Then tear out the questionnaire and 
mail it back to us along with any additional information you wish to 
provide. 


lABOUT FORBIDDEN INTERNET 


1A. What did you like most about the magazine? 5 


IB. Listed below are the features and articles that appeared in this 
issue. Please indicate your opinion 8-L 


Excellent 

Very 

Good 

Good 

Poor 

Raw Data (front section) □ 

□ 

□ 

□ 

Voyeur Dorm □ 

□ 

□ 

□ 

Serial Killers □ 

□ 

□ 

□ 

Scores Girls □ 

□ 

□ 

□ 

Gambling Article □ 

□ 

□ 

□ 

Most Downloaded Women □ 

□ 

□ 

□ 

1C. How did you hear about the magazine? 


14 

ID. What subjects would you like to see more of in future 


issues? 



17 


6A. IF EMPLOYED: What is your job title? 30 


6B. In what kind of business, profession or industry do you 
work?__33 

6C. What was your family income before taxes last year? 36 
Under $10,000 [] 40,000-49,999 [] 100,000-124,999 [ ] 

10,000-19,999 [] 50,999-59,999 [] 125,000+ [] 

20,000-29,999 [] 60,000-74,999 [] 

30,000-39,999 [] 75,000-99,999 [] 


[COMPUTERS / INTERNET / VIDEO GAMES 


1A. Do you use a computer ? Yes □ No □ 37 

IB IF YES: Where do you use computers? 38 

Work □ Home □ School □ Other places □ 

1C. What brand computers do you use? 39 


ID. How many computers do you use on a regular basis?_41 

IE. Which computer operating systems do you use? 42 

Microsoft Windows 95/98/00 □ Macintosh □ 

Microsoft Windows NT □ LINUX/Unix □ 

Other (specify)___ ^ 


ABOUT YOUR READING 


2A. About how many times did you pick up this issue to read 
or look at before you finished it? 20 

10 or more times □ 4-5 times □ 

6-9 times □ 2-3 times □ 

Have not finished reading □ 1 time □ 

2B. Considering all the times you picked up the issue, about 
how much time did you spend reading or looking at it? 21 

4 hours or more □ 1-2 hours □ Less than 1 hour □ 

2-3 hours □ 1 hour □ 

2C. How many people, other than yourself, have read or looked 
at this issue? 22 

Number of Males:_ Number of Females:_ 23 


1 .Gender: Male □ 

Female □ 

24 

2. Age: Under 18Q 

25-29 

□ 

40-44□ 60+a 25 

18-20 □ 

30-34 

□ 

45-49Q 

21-24 □ 

35-39 

a 

50-59Q 

3. What is your marital status? 


26 

Married □ Separated □ 


Single □ 

Widowed □ Divorced □ 


Living Together □ 


4. What is the highest level of education you completed? 2 
Post graduate degree [ ] Still in college 
Graduated college [ ] Graduated high school [ ] 

Some college [ ] Some high school or less [ ] 

5A. Which best describes your employment status? 2 

Employed full time [ ] Student—work [ ] 

Employed part time [ ] Student—don’t work [ ] 

Other (specify)_[ ] 

5B. Are you involved with IT purchases at work? 2 

Yes □ No O 


IF. Which of the following PC products do you own 43 

and which do you plan to buy in the next 12 months? 44 

Own Buy Own Buy 


Desktop PC □ 

Notebook/Laptop PC □ 
Networking Products □ 
CD Recorder/ Burner □ 
Scanner □ 


□ Digital Video Camera □ □ 

□ Digital Audio Camera □ □ 

□ Software □ □ 

□ External Speakers □ □ 

□ Printer □ □ 


1G. Approximately how much did you spend on computer hardware 
and software in the last 12 months? 45-46 

Expenditures 


Less than $200 

Hardware 

□ 

Software 

□ 

$200-499 

□ 

□ 

$500-699 

□ 

□ 

$700-999 

□ 

□ 

$1,000-1,499 

□ 

□ 

$1,500-1,999 

□ 

□ 

$2,000 and over 

□ 

□ 

2A. Do you have access to the Internet? 

Yes 

□ No 

□ 

IF YES: How do you access the Internet when: 


Telephone modem 
Cable modem 
T.l. (High speed network) 
D.S.L. 

I.S.D.N. 

WebTV 

Other (specify)_ 


At home 

□ 

□ 

□ 

□ 

□ 

□ 

□ 


At work 

□ 

□ 

□ 

□ 

□ 

□ 

□ 


2B. Do you have an e-mail address? 

Yes □ No □ 

IF YES: How many accounts do you have?_ 

2C. In an average week, how many hours do you spend 
on the Internet? 

At home_At work_ School_ Other _ 


50 

51 

















































THE ULTIMATE HOTLINK 


3A. Do you purchase products online? 

Yes □ No 

3B. IF YES: What did you purchase online? 



Auctions 

□ 

Computer Hardware 

□ 

Books 

□ 

Computer Software 

□ 

Clothing 

□ 

Travel/Reservations 

□ 

Electronics 

□ 

Video Games 

□ 

Gifts 

□ 

Videos/DVDs 

□ 

Music 

□ 




3C. How many times did you buy online in the past 6 months? 


3D. How much did you spend online in the last 6 months? 


4A Do you listen to music on your computer ? 

Yes □ No □ 

4B. Which Audio/Video formats do you download or stream? 


61 

62 


MP3 □ 

Real Audio/Video □ 


Quick Time □ 
Windows Media □ 


4C. Do you download or rip MP3 files? 


res u ino 

_i 

04 

Beer 

□ 

Sports drink 

□ 

4D. Do you use an MP3 player 



Liquor 

a 

Wine 

□ 

Yes □ No 

□ 

65 

Soda 

□ 

Bottled water 

□ 


5. Which of the following categories of web sites do you 
visit regularly? 

Search □ Film □ Music □ Sports 

Business □ Gambling □ News □ Games 

Corporate □ Shopping □ Auctions □ Travel 

Adult content-pay □ Adult content-free □ 

IF GAMBLING: About how much did you wager 

in the past 6 months?___ 


66-67 

□ 

□ 

□ 


68 

69 

70 


6 . Do you play games on your computer? 

Yes □ No □ 

7A. Do you play console-based video games? 

Yes □ No □ 

7B. How many video games do you buy per month? 


7C. Which system do you own and/or which are you 
planning to buy? 72-73 

Own Plan to Own Plan to 

buy buy 

Game Boy □ □ Sega Dreamcast □ □ 

Nintendo □ □ Sony Playstation □ □ 

Microsoft Xbox □ Sony Playstation2 □ □ 


CONSUMER ELECTRONICS 


1 .Which of these do you and/or members of your household 
own and which do you plan to buy in the next 12 months? 


Cassette tape deck 

Own 

□ 

Buy 

□ 

Cellular phone 

Own Buy 74 

□ □ 

CD player 

□ 

□ 

VCR 

□ 

□ 

CD recorder 

□ 

□ 

Video camera 

□ 

□ 

Digital still camera 

□ 

□ 

Walkman 

□ 

□ 

MP3 Player 

□ 

□ 

Digital Watch 

□ 

□ 

PDA 

□ 

□ 

DVD player 

□ 

□ 

Flat screen TV 

□ 

□ 

High Density TVG 

□ 


1. Which cable/satellite channels do you watch 
regularly?_ 


2. How many CD’s do you buy per month? _ 


4. How many hours per week do you listen to recorded music? 


.10 


FASHIONS / FOOTWEAR 


l.What are your 3 favorite fashion brands—excluding jeans? 


2. What is your favorite brand of jeans? 


3. How many pairs of footwear (sneakers,boots, shoes, 

etc) have you bought in the past year? 16 

6 pairs or more □ 2 pairs □ 

3-5 pairs □ 1 pair □ 

4. How much money do you spend on apparel and footwear 

per month?_ 17 




1 A. Which of the following beverages have you personally 
drank in the past 12 months? 


1B.IF LIQUOR: 

What type/brands of liquor do you drink regularly? 


1. How often do you go to bars/nightclubs/lounges? 22 

More than twice a week □ Once a month □ 

On weekends □ Less than once a month □ 

2-3 times a month □ 


1 A. Which of the following do you own or plan to buy? 23 
Compact □ Sedan □ Van □ 

Mini-Van □ Sports Car □ Pick-up Truck □ 

SUV □ Other( specify)_ □ 

IB. Do you own or plan to buy an aftermarket car stereo? 

Yes □ No □ 24 

IC. IF YES: What does/will your system include? 


We may set up a reader advisory panel. If we do, would 
you like to become a member of the panel? 

Yes □ No □ 

IF YES: Please provide the following information: 

Name:_ 

Address _ 

City: _State: _ 

Telephone# ( )_ 

E Mail Address_ 


_ Zip: 


If you have additional comments to make, please submit them on 
a separate sheet of paper. 

Thank you for your help. After you have completed the questionnaire, 
please mail it to: 

FORBIDDEN INTERNET MAGAZINE 

Harris Publications, Inc. 

1115 Broadway 
New York, NY 10010 



WWW.JENSEN.COM 


GO TO WWW.F0RBIDDENINTERNET.COM TO REGISTER TO WIN! OR, FILL OUT THE ENTRY FORM BELOW. 


FORBIDDEN INTERNET SWEEPSTAKES! SPONSORED BY JENSEN. 


JENSEN MOBILE THEATER PRODUCTS ARE DESIGNED TO BRING THE FUN AND EXCITEMENT OF MOVIES, TV 
AND VIDEO GAMES TO YOUR CAR, AT PRICES THAT ARE WELL WITHIN REACH. ONE LUCKY GRAND PRIZE 
WINNER WILL RECEIVE THE JENSEN KVM68U LCD COLOR TV AND THE KVC1500 MOBILE 4-HEAD VCR. 


JENSEN 


KVC15Q0 — Retail price. $399 


ECONO PRIZE: One runner-up will receive the JENSEN CD511K 
CD Player Head Unit. The CD511K features an AM/FM/CD/Receiver, 
with Swing-Down Face, CD Changer Controller and 208 Watts 
Peak Power. (Retail value: $299) 


One runner-up will receive the JENSEN XS3690 
175 Watts Peak 6” x 9” Triaxial Speakers with Swivel Tweeter. 
(Retail value: $149) 


KVM68U — Retail price: $899 


Features of the KVM68U, 6 8" TFT LCD Color TV 
with Built-In Tuner, Remote Control and Overhead 
Mounting Pod include: 

• High-resolution wide-angle screen - DVD ready 

• Overhead flip-down style universal mounting pod 

• Front panel power, volume and channel controls 

• Full function infrared remote control 

• Remote control source selection TV/AV1/AV2 

• On-screen picture/volume adjustment 

• Built-in UHF/VHF TV tuner 

• Automatic station programming 

• Dual audio/video inputs 

• Wide viewing angle +- 45 degrees L/R typical 


——————— 


IT 


Payment enclosed ($14.97) □ Visa □ Mastercard 
Cardholders name 


exp. date 


Card# 


Signature 


if it's too 

LOUD 

vou're too 

OLD! 


THE HOTTEST 

WOMEN ON THE NET! 


WWW.FORBIDDENINTERNET.COM 


,\ TO SEE THE WOMEN AND WIN. 
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sn't technology grand? These days, thanks to the Internet, you can break the bank without ever 
leaving your house. Online gambling sites allowing surfers to play games of chance for real money 
from the privacy of their homes (or their work cubicles, for that matter) are all the rage right now. 

The numbers tell an important tale. Just seven years ago there were no Internet gambling sites. 
Now, according to industry reports, there are more than 1,400. According to the research firm River 
City Group, in 1998 online gambling was a $580 million business. In 2001, wagering is expected to 
eclipse the $3 billion mark; rising to $10 billion by 2002. And in January 2001, players online bet 
an estimated $400 million during the Super Bowl. By comparison, bettors in Las Vegas wagered $71 
million last year on the game — less than one-fifth the money bet on the Net. 





























Those numbers are important for two rea¬ 
sons: First, they demonstrate that online casino 
operators are prospering just as surely as their 
real-world brethren (the global gaming indus¬ 
try is currently estimated at between $800 and 
$900 billion in bets annually). They're also 
important because they go far toward answer¬ 
ing the first question of most novice gamblers: 

Is online gambling legal? 

IS IT LEGAL? 

First, here's a little story: A paranoid player — 
obviously new to the Internet — called the 
tech support department at SBG Global I 
(www.sbgglobal.com), a popular online j 
sportsbook, at two in the morning, worried 
because his computer popped up the infa¬ 
mous message box that reads, "This computer 
has performed an illegal operation." 

It took the head of the night shift 15 min¬ 
utes to convince the caller that online gaming 
was not illegal and that the FBI had not wire¬ 
tapped his computer. 

But that's not good enough for lawmakers. 
Both here and abroad, governments look upon 
online gambling with disfavor. Internet gaming 
represents, after all, a clear example of people 
having fun and making money with minimal 
government intervention — a bad thing from 
many governments' point of view. 

"Think for a minute about the govern¬ 
ment's effective attitude," says Eduardo 
Agami, president of SBG Global. "You can go 
to a track and bet on four-legged athletes but 
not athletes with two legs. Betting on two- 
legged athletes playing a sport you know and 
may have played, like football or baseball, is 
somehow wrong. Am I the only one who sees 
something strange here?" 

Efforts to legislate the business out of exis¬ 
tence have had only limited success, however. 
There are rules on the books against operating 
online casinos in many localities: Australia 
recently passed laws against it, and no gam¬ 
bling sites operate from within the U.S. - 
although several Las Vegas casino firms now 
have "play" cyber-casinos that teach gambling 
but don't allow real betting. 

However, it is with gambling as it is with 
porn. Because of the borderless nature of the 
Net, lawmakers can stop casino operators from 
setting up shop on Main Street, U.S.A., but that 
just means that many casinos currently operate 
out of over 50 different countries, including 


DO PEOPLE WIN? 

HELL, YEAH! 






$ Bill H., from Texas won $487,600 in March at the 
Golden Palace Online Casino. 

$ An SBG Global client had $81 left in his account 
after a tough losing streak He decided that he’d 
risk it all. As luck would have it, he hit a 10-team 
parlay that paid him $28,350; he put $20,000 in 
the stock market, left $2,000 in his account, and 
showed up at SBG’s offices a week later to thank 
them for paying for a dream vacation to Costa Rica 
for him and his wife, 

$ David M. of Columbus, Ohio, has won over 
$155,000 by betting on nothing but NFL 4team 
parlays at $5,000 a bet at WWTS. 

$ WWTS comes out with thousands of propositions 
every year, and thousands of clients bet them - 
but Wayne L., Michael S., and George R. have 
never lost a bet. Combined, they have won more 
than $75,000. 

$ On March 27, 2001, " Creed” from Texas won 
$235,662 at the Sands of the Caribbean’s progres¬ 
sive Caribbean stud poker. 


various islands in the Caribbean. In Antigua, for 
instance, $200,000 can buy a license and the 
software necessary to run an Internet casino. 

And to date, legislatures have been unable 
to prevent surfers from surfing on over to these 
casinos and playing to their heart's content. 
The fact that Internet gambling is considered 
illegal in the United States hardly seems to mat¬ 
ter - U.S. gamblers make up 70 percent of the 
market, according to industry analysts. And last 
July, the Internet Gaming Prohibition Act, 
which would have done just what its title 
states, failed to be approved by Congress. 

"By refusing to legalize online betting, the 
United States Department of Justice has inad¬ 
vertently created the greatest foreign aid pro¬ 
gram ever devised for Latin America," says 
Agami. "By literally driving the sports wagering 
industry — and all online gambling — to for¬ 
eign locales. Justice created a huge and ongo¬ 
ing industry for several countries, like Antigua, 
Curacao and Costa Rica." This is money, he 


argues, that could have easily gone right back 
into the United States by way of taxes and jobs, 
just like "offline" casinos. 

The freedom with which gambling sites 
now operate could of course change at any 
time. Internet service providers might be 
ordered by law to filter them out. MasterCard 
and Visa might refuse to process wagering 
transactions. But that's all "what-if": Today, 
online gambling is legit and legal in the sense 
that any surfer who wants to do so can open 
an account with his or her credit card, belly up 
to the digital table, and start gambling. 

IS IT LEGITIMATE? 

The fact is, it's hardly logical to imagine a busi¬ 
ness that's this big and growing this signifi¬ 
cantly not being legitimate: Clearly an increas¬ 
ingly large number of people worldwide trust it 
enough to place more and more bets online. If 
you were getting ripped off, would you come 
back for more? 

The gambling software that enables online 
casinos is tamper-proof by site owners as well 
as by cyber-gamblers. The sites really do pay 
out on winnings. Odds are typically the same 
as Las Vegas casinos — 98 percent payouts 
are common. 

How real are those odds figures? Extremely. 

For January 2001, the Sands of the Caribbean 
online casino (www.thesands.com) had a 
97.67 percent payout for all games combined. 
This meets or exceeds the payout percentages of 
most land-based casinos. And according to 
Joseph Spence, site manager at Private Casino 
(www.privatecasino.com), "When we first 
opened about a year ago a blackjack player won 
$35,000 in one session. We finished our first 
week losing money. I felt sick...I spent quite a 
few sleepless nights." 

Choke back your tears, though. That night¬ 
marish first freak-week aside, privatecasino.com 
has gone on to become one of the most popu¬ 
lar gambling spots on the Net and is doing quite 
well. Generally speaking, the old saying, "The 
only way to make money in a casino is to own 
one," applies to online gaming just as surely as 
it does to real casinos. 

Gamblers, both in real and virtual casinos, 
know in their hearts that the odds are with the 
house. That said, the managers of privatecasi- 
no.com run a tight, professional ship. The site is 
owned and operated by the venerable Swedish 
erotic magazine Private. It has elegant graphics, 



• GAMBLE ON A BUDGET: Set your monthly gambling allowance in advance and stick to it. • PLAN EVERY SESSION AHEAD: Once you've decided on a 
budget, pick a spending limit for e /or/ session, and if you lose that amount ..stop! . USE WHAT YOU CAN LOSE: Only gamble with discretionary "enter- 
tain ment" money. • TAKE IT S LOW: You can up your wagers if yfftt’ce winn i ^T^l^dgjftgrad^lly taliiwrf jMfilLii don't lo^nUll in one big bet. • SET A 
REALISTIC WINNINGS GOAL: When you're ahead, "pocket" some of the cash and play only with what's let^^^^^re you lo^l^^^£lack. • 
DON'T PLAY WHEN YOU'RE TIRED: Cyber-gambling in the quiet of your home can be trance-inducing and you might wake up at your keyboar dl ^^ind 
you've lost big time. • PLAY AT STAKES YOU CAN AFFORD: If you can't cover at least 25 bets, you've surfed over to the wrong table or set your bets 
too high. * KEEP IT REAL: The greatest kind of expectations are realistic ones — don't expect to break the bankand the casino won't b reak you. • 
REMEMBER THE RULE OF FIVE: After five cons ecutiv e losses, it's time to surf on to another n ame « QU IT WHILE YOU'RE AHEAD, 

QUIT WHILE YOU'RE BEHIND, BUT QUIT: Use your alarm clock to tell you when your g ambIi ngj^^^^^jTyou have preset winning goals, preset 
losing limits, and a preset time limit too, your online gaming experience will be exactly what it should always be: exciting, enjoyable, and funi 
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onlinej gambling 


detailed gaming tutorials, a simple interface 
and is fast, slick, sexy, and fun. 

Frankly, operations such as privatecasino.com 
and the Sands of the Caribbean are the rule, not 
the exception on the web. While there might 
well be some individual gambling sites that are 
kind of shady, most operate on the up-and-up. 

It makes sense they'd do so. For a webmas¬ 
ter, setting up an e-casino is no easy matter. It 
doesn't take the megabucks that building a 
real-world casino might, but gambling soft¬ 
ware can easily cost in the millions, to say noth¬ 
ing of the other costs attendant on setting up 
a high-traffic web site. 

With a heavy investment of time and 
money, e-casino operators can't afford to get a 
reputation as a rip-off. There are just too many 
casinos out there with reputations for honest 
software and reliable payouts. 

"This is an industry that has matured. The 
fly-by-nights are gone, the customers are confi¬ 
dent and enthusiastic," says Agami. "Now it is 
about efficient customer service and accommo¬ 
dating the players." Agami urges prospective 
gamblers to look into companies that are well 
known, as they tend to be the most established 
and secure firms. Also, be sure to check a site's 
policies on payout schedules and fees. 

GETTING STARTED 

First, decide on whether or not you'd like to play 
traditional casino-type games, or if you'd like to 
try your chances betting on sports with an online 
sportsbook. Once you find one you like, open an 
account by giving some basic information — 
your name, address, and email — and you'll 
receive a user name and password to the site. 


If you're at an online casino, you will now 
be able to download the site's gambling soft¬ 
ware, which allows you to play casino games 
such as baccarat, blackjack, roulette, poker, pai 
gow, slots, and craps. 

At some sites you can play without 
downloading any software. This is more con¬ 
venient, of course, but you'll find down¬ 
loaded versions offer better play — bigger, 
more attractive graphics, and higher speed. 
The downloads won't take more than a few 
minutes with a 56k modem. 

Sports betting is becoming increasingly 
popular on the web. There are numerous sites 
devoted to wagering on just about every major 
game, on both the college and professional 
levels. These include football, basketball, and 
hockey, as well as baseball, tennis, boxing, 
horse racing, even golf and auto racing. And 
because of the international nature of the Net, 
you'll find sites where you can wager on soccer, 
rugby, and cricket, as well. 

The popularity of sports betting sites is evi¬ 
dent: One sports book, World Wide Tele-Sports 
(www.betwwts.com), went from five 
employees to 250 in just a few years. And dur¬ 
ing football season alone, their accounting 
department grows from a staff of 12 to more 
than 30. People love sports, games of chance, 
and combining the two for big cash prizes. 

Once you've set up an account and down¬ 
loaded any needed software, you'll be given 
the option of either playing for free or for 
money. Free play is, well, free. You'll be allowed 
access to the house "bank" where you can add 
any amount of play-money, and then take it to 
the table as your stake. 



You may find that playing for these make- 
believe stakes actually satisfies your gaming 
urge perfectly well, just as any other computer 
game-playing experience might. But if and 
when you have the urge for the real thing, the 
sites will, needless to say, be more than happy 
to take your money. 

Typically they'll do so by having you use a 
credit card to establish an account with them. 
You can then take some portion of that money 
to the "table" for each of your gaming sessions. 

Many sites offer a sign-up incentive for new 
members — deposit a minimum of $ 100 or so, 
and receive a credit of $25 in free cyber-chips. 

A quick note: If your wheels just started 
turning and you are now thinking about sign¬ 
ing up for a hundred sites, forget it, or at least 
be aware that the casinos have already read 
your mind. Typically they will require that you 
play four times the amount of your initial 
deposit — place $400 worth of bets on a $100 
deposit for example — before cashing out. 

What happens when you hit big — like that 
nightmare-inducing blackjack player on pri- 
vatecasino.com's opening week? Well, only 
your original credit card payment amount will 
be put back on your card. The rest will be sent 
by check. Or if your winnings are above a cer¬ 
tain minimum, they can be wire-transferred 
into your account. 

If you're smart, you pull out after your big win 
and keep your money. Maybe take a cruise, add 
an addition to your house, buy a new car. But 
then again, that'd be boring. And it's not about 
winning and losing, anyway — it's about playing 
the game. Because it's fun. And having fun is 
what it's all about. As long as you don't lose, fi 


playing o keeps 

_ THE BEST ONLINE CASINOS AND SPORTS BOOKS 

Not all sites are created equal. When seeking out the best online casino or sportsbook, think about the following: 1. Is this 
casino or sportsbobk licensed and accredited? 2. What is their overall payout percentage? 3. Do they have 24/7 customer 
support, and will I get a response to my emails within 24 hours? 4. Will my user-information be secure? 5. How is their rep¬ 
utation for sending out winnings in a timely fashion? 6. Last but not least, do they have a fair bonus for deposit and comp 
program? We've done some research for you, and present eight very safe bets. 


WORLD WIDE TELE-SPORTS 
www.betwwts.com 
With over 250 employ ee/i, 
World Wide Tele-Sportt is s 
among the most established 
sportsbooks in the industry, 
both off- and online. Deep 
bookmaking roots and 
good, old-fashioned 
dependability are among 
the elecrtents that have 
made /he company a sports 
book icon/for over a decade. 

GULDEN'PALACE 
www.goldenpalace.com 
Fieatur'es 38 classic casino 
Aamps, including six pro- 
V**ive slot machines. A 
S50 sign-up bonus, vibrant 
graphics, speedy gameplay. 


and qser-friendly interface 

leader. Last year's payouts 

bonuses and specials have 

cgmbine to offer an 

alone reached more than 

swayed thousands of play- 

.^•extremely realistic gaming 

511,000,000. 

ers worldwide to choose 

experience. Helpful and 


Post Time Sports for all their 

courteous customer service 

SANDS OF THE CARIBBEAN 

sports wagering needs. 

is available 24/7; there's 

www.thesands.com 

even online help for those 

The Sands is among the 

HIGHLANDS CLUB 

who want to learn a new 

largest and most reputable 

www.highlandsclub.com 

game or two. 

online casinos in the indus- 

The Highlands Club is 

SBG GLOBAL 

try. Their reputation as a 

designed to bring its mem- 

top notch, secure site with 

bers all the thrills and chal¬ 

www.sbgglobal.com 

prompt payouts has allowed 

lenges of playing at a real 

SBG Global, an online 

them to book over S2 billion 

poker table. Created and 

sportsbook and casino. 

in wagers. 

managed by individuals 

offers some of the most 


who are champions of the 

aggressive sign-up bonuses 

POST TIME 

"World Series of Poker," this 

in the industry. A commit¬ 

www.post-time.com 

site offers players one of 

ment to customer service 

Since 1996, Post Time has 

the most secure, private, 

and over eight years of 

earned a reputation as one 

innovative, and customer- 

industry experience make 

of the finest sportsbooks in 

oriented poker rooms on 

SBG an online gaming 

the industry. Numerous 

the Internet. 


NASA SPORTS 
INTERNATIONAL 
www.betonsports.com 
Featured jn the Wall Street 
Journal as tlje "largest off¬ 
shore spprtsbook," NASA_ 

Sports International is 
among the most recognized 
names in the Industry. 

PRIVATE CASIN0\ , 
www.privatecasino.com 
An excellent interface with 
good graphics and quick fan¬ 
tasy- or real-money play. It's 
owned by veteran Swedish 
sex magazine Private and its 
stock is actually publicly 
traded (NASDAQ symbol: 

PRVT) — which offers you ( 
still another way to gamble!' 
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Visit our website for details on our $25 Monthly Bonus plus other great offers. 

ONLINE CASINO 
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RN INSIDER’S GUIDE TO STRRTING VO UR OW N PDRN SITE._ 

Sure, it started as a lame excuse: 

"Why am I surfing all these porn sites? It's research — there's money to be made here. Now just give me 
the box of tissues and close the damn door!" 

But truth be told, there is a lot of money to be made in the online porn business. Don't let the recent 
dot-com shakeup stop you from embarking on what could be a lucrative career change (not to mention 
the coolest job ever). The recent downfall of Internet retailers only proved one thing: people don't buy 
garden hoses on the web. But they are checking out T&A at record levels — and they always will. 

But is there room for more adult sites? Absolutely! If your site is designed well and you operate it like 
a real business and not a joke, you will succeed. Here's a guide to get you started on your road to riches. 
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MONEY 
FOR 
THING. 
CLICKS 
FOR FREE 

TO PAY OR NOT TO PAY. 
SOME THINGS TO 
CONSIDER BEFORE 
SETTING OP YOUR 
ADULT WEB SITE. 


SITES 

Pay sites are more expensive and com¬ 
plicated to operate as they require you 
to buy more content. You might need 
more bandwidth as well, if members 
are viewing streaming videos or live 
feeds from your site. You also need to 
create a sign-up page and handle 
credit card billing. 

There are three ways to get con¬ 
tent: 

• Buy it - CDs of photos or videos 

• Lease it - You can secure pho¬ 
tos, videos or live feeds, including live 
chat rooms, on a monthly basis. 

• Create it - Take photos and 
shoot movies yourself. (Might be fun!) 

Remember, income is derived pri¬ 
marily from member sign-ups. And 
since you want members to stick 
around and pay every month, you need 
to continually add fresh content. 


SITES 

Costs consist of domain registration 
($12.50/year at www.1-registry.com), 

hosting costs, and content. Typically, 
free sites require only entry-level host¬ 
ing (as low as $20/nionth at Flash 
Host, www.tlashhost.com). Content 
can be one or more CDs containing still 
images, or some movies (as low as $09 
at flfww.nyne.com). 

There are four primary methods of 
earning income from a free site: 

Affiliate Programs Many adult pay sites 
have referral programs. By enrolling 
in one, you'll receive an ID number 
and a banner ad to post on your site. 
If your visitor clicks on this ad and 
goes on to sign up at the pay site, 
you get either a one-time sign-up 
bonus or a percentage of the mem¬ 
bership fee. 

Exit Traffic When a visitor leaves your 


site, a pay site advertisement pops 
up on his computer screen. If he 
clicks on the site, you may get a 
small payment (two cents, for 
example). 

Selling email addresses Some Adult sites 
pay 75 cents or more per email 
address. Simply include a box on your 
site saying, “Do you want great pics 
like these emailed to you every day? 
Type your email address here." The 
visitor types their email in this box 
and it gets routed to the company 
buying the email address . 

Selling Ad Space There are plenty of 
companies looking to advertise on 
your site. The most common forms of 
advertisements are banners and 
fixed placement text or graphic 
images linking to the advertiser’s 
web site or special promotions. 


PREPARATION 

Like any new career undertaking, you should first 
write a business plan. This will help you set prior¬ 
ities and keep you focused. Assess your strengths 
and weaknesses and take an inventory of your 
computer equipment. The minimal gear require¬ 
ments are a 400MHz processor, 128MB RAM 
(256MB preferred), 10 Gig hard drive (bigger is 
better), and software — like Adobe's Photoshop 
and Illustrator — to create and edit graphics. 
Mac or PC — go with whichever you like more. 

You also need an Internet connection. 
Faster is, of course, better, but you should be 
able to get by with an inexpensive 56K 
modem. However, as your business grows, 
cable modems and DSL lines are relatively inex¬ 
pensive investments, well worth the boost in 
speed they'll give to your web connection. 
Check with your local cable and telephone 
companies about services offered. 

Finally, work out an initial budget. If you 
don't already have a computer, the gear alone 
could run anywhere from $1000 to $3000 for 
a top-of-the-line machine. And you haven't 
even begun to think about purchasing content. 

RESEARCH 

Join some pay sites. See what it feels like to 
be a customer. How do these companies 
charge people money? How do they handle 


customer service? Click on banners, take 
notes, and bookmark sites that you like. Find 
the companies that are successful in doing 
what you want to do and ask them how they 
do it. It pays to learn from their mistakes, not 
your own. 

Decide what kind of site you want to oper¬ 
ate. There are many choices. Do you want to 
feature softcore or hardcore images? Do you 
want to target a specific niche, such as gay/les¬ 
bian, bondage/domination/S&M, or amateur 
communities? 

Next, choose a domain name. This is your 
web address, your Internet identity that 
comes after the "www" and before the .com 
or .net. Try to find a name that relates to the 
content you feature. For example, 
www.bigtits.com is pretty easy to figure out 
and remember. You'll need to register your 
domain name. This can be done through a 
number of services, though one of the sim¬ 
plest is Network Solutions (www.network- 
solutions.com). 

You also need to decide on whether to 
have a free or a pay site. Will you charge a 
monthly membership fee for visitors to view 
your site's content, or will you offer images for 
free? This is a crucial question, as both have 
distinctly different requirements by you as the 
webmaster, (see above) 


FINDING A WEB HOST 

Remember, your web site needs to live some¬ 
where, which is why you need a web host. There 
are tons out there. Some offer free hosting, but 
they likely won't be able to keep up with you if 
you grow. Look for a knowledgeable, well- 
established company with 24-hour tech sup¬ 
port. A search engine should return a number of 
different options. 

DESIGN AND LAYOUT 

If you don't have a good grasp of web design, 
consider hiring a professional. Depending on 
the complexity of the site, it can be built for a 
few hundred dollars or a couple of thousand. 
Contact the sites you like and find out who 
designed them. Ask any friends or associates 
for suggestions. Scour colleges — some of the 
best designers are still in school and might even 
cut you a deal. Remember, though: You're 
going to have to work closely with this person, 
so make sure that he or she is not only artistic, 
but also good at meeting deadlines, and easy 
to communicate with and get along with. Get 
some banner ads created while you're at it— 
you'll need them soon enough. 

CONTENT 

Part of the fun of running an adult web site is 
choosing content. But unless your last name is 
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pom site start-up 


Hefner, chances are you don't have thousands 
of pictures of beautiful women in your attic. 

Luckily, hundreds of companies specialize in 
providing adult webmasters with content. Most 
offer variable pricing schemes based on the 
type of content (i.e., still images, pre-recorded 
videos, live sex feeds, chat rooms, stories, 
games), whether you want to buy or license the 
content, and whether your site is free or paid. 

But be careful of where you get your con¬ 
tent. As webmaster, you have a legal responsi¬ 
bility to ensure all models on your site are over 
the age of 18 and that you have the written 
permission from the model and photographer 
to publish a given image. The larger, more rep¬ 
utable content providers are most diligent 
about securing rights and releases. 

• IGallery (www.igailery.com) has long 
been an innovator when it comes to creating 
adult content on the web. IGallery was the first 
adult organization to introduce live, video-con¬ 
ferencing shows that required no software 
download. The company offers nearly 100 
unique, interactive adult products for webmas¬ 
ters to use as content on their sites. From live, 
interactive sex shows to recorded XXX feeds to 
uniquely designed e-zines and video-on- 
demand channel products, IGallery is a web¬ 
master's one-stop shopping spot for the low¬ 
est-priced, highest-quality content. 

In keeping with its technological achieve¬ 
ments, IGallery is also the only content provider 
to deliver products in a multitude of viewing 
formats that include full-screen, VHS-quality, 
broadband-ready movies. 

• Videosecrets (www.videosecrets.com) 
has established itself among the preeminent 
webmasters' service bureaus by providing adult 
web sites with over 20 live interactive video 
feeds, searchable XXX movie libraries, and pre¬ 
mium hardcore photo galleries. Videosecrets' 
live video feeds feature pre-recorded content, 
including the JennaVision showcase, which 


offers your customers access to the highlights of 
Jenna Jameson's Wicked Pictures career, and the 
AVN Awards Show feed featuring award-win¬ 
ning scenes from the year's hottest films. 

• Cybererotica (www.cybererotica.com) 
is one of the largest producers of adult content 
on the Net, with more than 300,000 photos, 
180 Live Sex Shows, 500 Hidden Camera 
feeds, and 11 hardcore e-zines. 

• EroticShots (www.eroticshots.com) 
features some of the highest quality still 
images anywhere. Models photographed 
include Asia Carrera along with Penthouse 
Pets and Playboy Playmates. 

BUSINESS DEVELOPMENT 
AND MARKETING 

Now that your web site is up and running, your 
business has to get up and running, too. You'll 
need to continually market your site: Get in 
touch with other sites and exchange banners 
with them, mention your site on bulletin 
boards, and submit to search engines. 

Whether you operate a free or pay site, you 
need to attract lots of eyeballs. Here are a few 
quick tips to get you started: 

• Participate in a traffic program. For 
instance, IGallery's traffic programs have paid 
out millions to webmasters. Go to 
www.igallery.com to learn about SmartBucks 
Plus, which pays webmasters $40 per signup. 

• Provide content to "Pic Post" (picture 
post) sites. Pic Post sites rely on still photos sub¬ 
mitted by free or pay sites. You submit a photo 
and description of your image. The site will list 
the description of your photo. When a visitor 
clicks on it, the photo is displayed on their 
screen along with a banner ad/link to your site. 

A good example of this type of site is 
www.picpost.com. 

• Provide content to "Thumbnail Galleries." 
These are similar to Pic Post sites, but you pro¬ 
vide these sites with an actual link to a page on 


your site that contains several thumbnail 
(postage-stamp-size) photos. This will bring 
surfers right to your site. A good example is 

www.tngp.com. 

• Submit to Bookmark sites. These are sites 
that simply list sites where web surfers can 
find free or pay content in various categories. 

• Submit to "link trading sites." Place a link 
to some of these sites on your pages. The more 
traffic you send them, the higher your banner 
ad will appear on this site's banner list — that 
means higher visibility and more click-throughs 
to your site. 

• "Free Tour" sections are crucial to the suc¬ 
cess of pay sites. You need to make your tour 
tempting and exciting, teasing surfers, and get¬ 
ting them more and more interested as they 
approach the sign-up page. The very first page, 
known as the "splash page," must get visitors in 
the mood to see the rest of the tour. Don't clutter 
this page with banners and links; talk your visitors 
through the process with simple, friendly, easy-to- 
understand text. Too many sites go overboard 
with graphics. Dedicate one page of the tour to 
each of the top features your site offers: Splash 
page, pictures, movies, live chat, and main page. 
Offer a free trial membership. If your site is good 
enough, fans will be sure to come back for more. 

AVOID COMMON PITFALLS 

Many new webmasters try to do too much too 
quickly. They invest too much money designing 
and buying content for their site. They may 
have built a great site, but when they launch, 
they have zero members and are already a few 
thousand dollars in the hole. Monthly charges 
for hosting and content will continue to roll in, 
regardless of how many members you have. 
Many webmasters give up after only a few 
months, figuring they can't go on spending 
$600 every month if they can only sign up a 
couple of members. Remember, you're new 
and still learning, so take small steps. 

While you don't want to overspend in 
launching a pay site, you also don't want to go 
to the opposite extreme. Many would-be adult 
industry entrepreneurs figure they'll save a few 
bucks by designing a site themselves. Bottom 
line: if the site does not have visual appeal or 
has poor navigation, you are throwing away 
your hard-earned traffic. 

Also, don't rely on Yahoo!, Excite, Google, 
or Alta Vista to send people to your site. 
Search engines aren't the be-all, end-all to 
web site promotion and traffic generation. On 
the contrary, due to the nature of your con¬ 
tent, you will be hard-pressed to get listed 
anywhere. And if you do, chances are you'll 
appear on page 24 or 25 of the search. Still, 
this can bring traffic, so research the submis¬ 
sion requirements for the various engines and 
submit your site, fi 

Provided by: FlashHost.com Professional Adult Hosting. Flash 
Host hosts over 20,000 satisfied clients that demand high¬ 
speed reliability with Global Data Centers that provide over a 
Terabyte of available bandwidth networked through all major 
Internet Hubs. Call (800) 996-3987 for more information. 



ADDITIONAL RESOURCES 

If you're still looking for helpful ideas, point your browser toward the 
following sites: 


The Ynot Network (www.ynotmasters.com). 

Ynot features chatrooms, tutorials, and resources galore, including 
hosting services, video and still-pic content providers. 
There's even a list of other resource network sites like Ynot. 


69Spot (www.69spot.com) 

69Spot is a great starting point for any newbie. The site will point 
you in the direction of content providers, hosting companies, 
age verification services, billing providers, web designers, traffic 
programs, as well as lines of pre-programmed code. 

Internext Expo (www.internext-expo.com) 

Internext is the world's largest Adult Internet tradeshow. A self- 
proclaimed industry networking event, Internext is the place for indi¬ 
viduals and companies who operate adult web sites to form business 
to-business alliances with other sites and/or service providers. 
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S ex is a subject that is sometimes difficult to talk about. Many of us have learned to be inhibited and secretive about our sexuality. At the Beckman Group, 
we believe openness about sex can assist people in discovering the pleasure, excitement and fun of sexuality. Our products are "designed to educate, stim 
ulate, and facilitate better sex for you ana your partner. For your privacy, all of our products will be sent discreetly wrapped with no exterior markings. 
We are sure you will join the millions of satisfied customers that the Beckman Group has served over the past 20 years." — pf. 


If after 30 days you are not completely sat 
isfied with our products, simply return the 
unused portions in the original packaging 
for a full credit- No Questions Asked! 




T7TT1IE3HMZZQIH i H 

EUROPEAN GROWTH SYSTEM, 

IECT FROM FRANCE FINALLY AVAILABLE IN THE UNITED STATES [ |gg| 



Trust the 
experience and 
knowledge of our 
qualified staff. 


. BETTER LOVERS AREN'T BORN, THEY'RE MADE 

An instructional video that everyone must see. 
JW * Guarant eed to make anybody a better lover. 

A ,jfc An 


• 70 "Secrets" that will make you an exceptional lover. 

• Positions that make size irrelevant. 

• How to prevent premature ejaculation. 

• Instructions on how to find the elusive "G-Spot" 

• How to create multiple orgasms(In a man or a womai 
And much more... 


BECOME AN EXPERT LOVEMAKER 


This video shows exactly, with live models, what a man or woman 
., must do to make their partner "beg" them to make love to them. It 
will give the answers to all of your questions about lovemaking. 
You will see, in explicit action, techniques that will add new dirnen- 
!jPk { , sions to your sex life, make arousals last longer, delay ejaculations, 
increase the intensity of orgasms, and drive your lover wild with desire. 

You will become a master of the art of lovemaking 
GUARANTEED. - - 


If after you have practiced 
these techniques for one 
month, your lovemaking 
has not been transformed, 
send it back in its original 
packaging for a full credit. 
NO QUESTIONS ASKED! 


ORDER NOW! 

□ THE SECRETS OF PLEASURE 

Also available through this special ad, are 
four more sexually instructive videos. 

J ADVANCED TECHNIQUES FOR COUPLES 

□ PERFORMING YOUR DEEPEST DESIRES 
J THE ART OF GIVING AND RECEIVING 

□ SPONTANEOUS OPTIONS FOR PUBLIC SEX. 



\ yC\ Taken orally through a new breakthrough 
) W tec hnology; Micromist Liposome spray, URAL V 
' enters info the body faster and easier than tablets 

and capsules! naurf 

R VIAGRA is "too slow & dangerous" say doctors! 
. (I is a common problem among men. 

»is no longer a need to be embarrassed. 

Viagra is not natural and has many harmful side effects, 
iral, supplementing substances already created by your body, and therefore Is a far more 
effective and healthy alternative. 


(MMI 


SCIENTIFIC RESEARCH PROVES LURE’S NEW SCENT 

ATTRACTS OP POSITE SEX 

-L. Recently, NEWSWEEK magazine reported the discovery of a 
Really * pheromone that highly attracts the opposite sex. Lure, a 
WORKS^. highly arousing scent, contains large amounts ol Alpha 
Androstenol, the sexual signaler that will make you irre¬ 
sistible. Pheromones send out silent, subconscious 
scentsignals to the opposite sex that naturally trigger 
mantic feelings. The scientifically 
designed pheromone-based fragrance 
provides you with one of the most 
precious and powerful forces of 
nature. Lure is working for you. 



FREE CATALOGS 


ABSOLUTELY NO 
PURCHASE NECESSARYi 

of the following: 


, . w i in products to solve IMPOTENCY, ERECTILE 

J , ‘» 1 DISFUNCTION, & PREMATURE EJACULATION (Viagra alternatives 
J YES 1 I am interested in a 100% HARDCORE, UNCENSORED VIDEOS 
CATALOG featuring videos and toys (not available in stores) 
j YES! ' om interested in bringing excitement back into my 
lovemaking with videos and products far couples. 

-1 PLEASE! Rush me my free exciting adult product cotalogs. 





Using the European Growth 
System, 9 out of 10 men show 
permanent gains. On the aver¬ 
age. men nave gained up to 
53/4 in. Acceptable lor ages 
18-74, the enlargement sys¬ 
tems have been considered 
'Simple, Safe and Effective" by 
the U.S. News And World 
Report. (8/24/92). No prescrip¬ 
tion is needed, and is a highly 
recommended treatment for 
enlargement, impotence and 
pre-mature ejaculation, over any 
risky and unneeded cosmetic 
surgery. This pump growth sys¬ 
tem utilizes a 100% pure vacu¬ 
um tight seals and is equipped 
with a vibrating chamber. 


iniques proven to help 
v.uu reach your growth poten¬ 
tly. Unlock the secrets that 
will give you the confidqnce 
that you deserve and desire. 


THE BEST KEPT SECRET OF ADULT STARS 



SEX SECRETS REVEALED 

J LE107 SECRETS OF PLEASUREVIDEO $14.95 $_ 

J LEI 03 PERFORMING YOOR DEEPEST DESIRES VIDEO $14.95 $_ 

J LE105 ADVANCED TECHNIQUES FOR COUPLES VIDEO $14.95 $_ 

JLE106 THE ART OF GIVING AND RECEIVING VIDEO $14.95 $ 

□ IE 104 SPONTANEOUS OPTIONS FOR PUBLIC SEX VIDEO $14.95 S_ 

H CMB143 COMBO OFFER (AU 5 VIDEOS ABOVE) $59.95 $_ 

^THE PERFECT ID S_S FREE 

EUROPEAN GROWTH SYSTEM 

□ 1017-00 The European Growth System $29.95 $_ 

J 1414-00 QUICK RELEASE PENIS RING $12.95 S_ 

□ 5005501 HOWTO ENLARGEYOUR PENIS-THE BOOK $11.95 S_ 

J 1370-08 PUMPERS LUBE $12.95 $_ 

(To Iw used with the European GrowVl System) - 

JB CMfi 154 THE ENTIRE EUROPEAN GROWTH SYSTEM $59.95 $_ 

FILS. LUBES, ANO ACCESSORIES 

□ 500-9 MEN S POWER POTENCY PILLS (30 TABLETS) $19.95 $_ 

J 600-9 MEN'S POWER POTENCY PILLS (60 TABLETS) $31.95 S_ 

Jffl 700-9 MEN'S POWER POTENCY PILLS (120 TABLETS) $44.95 $_ 

□ 3321 LURE (for men) $19.95 $_ 

□ 3322 LURE (for women) $19.95 $_ 

J 1650-00 SATIVOL (20 CAPSULES) $24.95 $_ 

J 1660-00 SATIVOL (40 CAPSULES) $39.95 $_ 

H1670-00 SATIVOL (60 CAPSULES) $49.95 $_ 

□ 312-00 TURBO D (60 CAPSULES) $10.00 $_ 

□ 315-00 TURBO D (12D CAPSULES) $20.00 $_ 

ffl 320-00 TURBO D (720 CAPSULES) $75.00 $_ 

J 7000 ORAL-V (1 BOTTLE) $24.95 $_ 

M 7003 ORAL-V (3 BOTTLES) $59.95 $_ 

(Carry over to upper right) SUB-TOTAL $ 


SUB-TOTAL ( From lower left) $_ 

POSTAGE 8 HANDLING $5.00 (1ST OFFER) S 5.00 

EACH ADDITIONAL OFFER: QTY_X $1.00 = $_ 

$2.00 RUSH $_ 

$2.00 100% DELIVERY INSURANCE $_ 

$2.00 IMMEDIATE CHECK CLEARANCE $_ 

FOREIGN 8 CANADIAN ORDERS REMIT IN U.S. FUNDS AND ADD $6.00 $_ 


$15.25 OVERNIGHT 
CALIFORNIA STATE TAX ADD 8.25% 

INDIANA STATE TAX ADD 5% 

SEND ENTIRE COUPON. NAME AND REMITTANCE TO : 

S.B. GROUP 
P.O. BOX 5460 
CHICAGO, IL 60680-5460 

NAME_ 

ADDRESS_ 


SIGNATURE X. 

By Sim I a 

D.0.B 


E-MAIL ADDRESS 


□ CHECK HERE TO RECEIVE YOUR FREE 32-PAGE COLOR CATALOG 
METHOD OF PAYMENT: □CHECK !j MONEY ORDER JCRIDIT CARD 

CHECK ONE :□ VISA _iMC JAMEX EXR DATE_ 

mm mm nmn nnnn 
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IMPRRCTICRL PIPE DRERM. 
NpW R TERM PF BRITISH 
RESERRCHERS IS RERDV TO 
DELIVER THE GOODS. 


If British researchers have their way — and they will — in the near future you'll pop a disk into 

your digital device, plug a wire into your neck, and play a recording that will let you feel every thrust, parry, and 
reposte of a night in heaven with the woman, or the man, or the gender-ambiguous entity, of your dreams. Of 
course, it doesn't take much for dreams to become nightmares. 

Here are the facts: For nine days in August 1998, Kevin Warwick, a professor of cybernetics at the University of 
Reading, near London, walked around with a chip implanted in his arm that allowed him to do all sorts of Jetsons- 
ish things throughout the office. Doors opened as he (and he alone) approached, lights turned on and off as he 
entered and left rooms — all because the microtransmitter embedded in his flesh allowed a computer to constantly 
monitor and react to his presence. 

Certainly a case could be made that Warwick's implant was merely a somewhat more sophisticated version of 
an automatic garage door opener. But Warwick feels his experiment went several giant steps beyond garage door 
openers, simply by virtue of the implant itself. Because wearing a chip inside his arm was merely the first step in a 
profoundly more ambitious journey that is now underway. 

TUNING IN 

"An important part of the reason for that first experiment was for me to actually experience having a transmitter 
inside my body," Warwick said in an interview with Wired magazine, "to have the physical realization of what it's 
like. With all we're doing in the next stages, it's really the same concept. We're using roughly the same transmis¬ 
sion pathway to send out whatever signal is there." 

This next stage is the killer. In a very short time — summer of 2001 is the outside date, though Warwick feels 
his team will be ready earlier — he will undergo a new implantation of a two-way neural transmitter. A tiny "cuff" 
will sit around a main bundle of nerve fibers in his left arm, and will capture and relay signals directly from his nerv¬ 
ous system — a whole range of commands, sensations, and emotions. 

These faint electronic signals, the sort normally shuttling back and forth between our brains and our bodies 
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every instant of our lives, will be monitored, ; 
digitized, and recorded. Then they'll be played 
back over Warwick's own nervous system, 
essentially allowing the computer to recreate 
the commands, sensations, and emotions he 
experienced initially. There will also be a por¬ 
tion of the experiment in which researchers will 
send Warwick signals the brain can't usually 
process, such as X-ray, ultrasound, and infra¬ 
red data, to see how his mind handles them. 

The Reading research team consists of 
about 20 scientists, including a neural prosthe- ! 
sis specialist, a cybernetics expert from the 
U.S.-based Rehabilitation Robots Laboratory, 


"You could even regard this as a kind of elec¬ 
tronic drug — game playing, creating feelings 
and thoughts, recording and playing back 
extreme feelings, sexual experiences. Let's be 
blunt about it. There are electrical signals flying 
around your body at such times. If you play 
back the same signals, our best guess is that 
you'll get something of the original sensations." 

The term "multi-orgasmic" will take on a 
whole new meaning, as will "instant replay." 
Pleasurable (and painful) sensations will likely 
be reproducible at will; researchers will also 
explore the effects of playing back the body's 
reaction to drugs in the hopes of recreating the 


bar); but other intense sensory experiences will 
be in demand as well. We'll be able to savor all 
sorts of risky behaviors, from skydiving to cigar 
smoking, in a risk-free way. 

But when home-recording hardware can be 
delivered at a reasonable price, as has hap¬ 
pened with the CD, people will surely want to 
roll their own. Thus, it's entirely feasible that 
you'll soon use this technology to record your 
love life's greatest hits — and other sensory 
highpoints as well — for replay at a later date. 

Imagine the implications for wedding 
albums alone. It'll radicalize the entire concept 
of home movies because, of course, these won't 


SURETHING 


The significance of the technology Warwick and his team are pioneering certainly goes beyond the sensual. But if recent techno-history is any 
indication, erotic applications will be a key factor driving it into the mainstream. Consider: • THE VCR was little more than a luxury toy before 
porn flicks on cassette became a billion dollar business - and Hollywood studios finally woke up to the fact they too could flog movies on 
tape. • SEXY CD-ROMS AND DVDS drove the growth of both those digital formats. • ADULT SITES ON THE INTERNET pioneered the use of all 
sorts of experimental technology, from two-way chat to secure credit card processing - making sex a multi-billion Netbusiness long before 
marketers of other goods and services discovered the Klondike of cyberspace. 


and teams developing intelligent networks and 
biomedical signal processing software. 
Warwick says none of the technology being 
used is new. The monitoring devices, the pro¬ 
grams to convert nerve signals into digital data 
for capture and replay, all exist in related fields, 
most notably in pain-monitoring systems, and 
in controls for high-tech prosthetics. But oddly 
enough, there seem to be no other researchers 
experimenting precisely in this area. 

MATING OF THE MINDS 

Warwick's experiment will last for about two 
weeks, and if all goes well, a third stage, in 
which Warwick's wife will undergo implanta¬ 
tion, will follow immediately. For this phase, 
there's good reason he'll need someone with 
whom he's intimately connected. Because while 
the team plans to capture such basic informa¬ 
tion as simple movements of fingers, and simple 
sensations like heat, cold, and pain, they also 
plan experiments of a more intricate nature. 

For instance, the scientist would like to try 
sending movement and emotion signals from 
one person to the other — perhaps through an 
Internet connection — creating remote con¬ 
trolled humans. 

And then there's the more... inti mate... pos¬ 
sibilities of his work: Warwick wonders just 
how far people would be willing to go in 
transmitting their feelings and desires. For 
instance, could his wife feel him becoming sex¬ 
ually aroused? Could those signals be recorded 
and then played back to relive the experience? 
It's no surprise that Warwick displays a marked 
enthusiasm when discussing this topic. 

"There's most definitely the possibility of a 
new entertainment medium here," he says. 


effects without the chemicals themselves. 

Warwick believes his team's experiments 
put them in the same place with this new 
medium that pioneering experimenters were 
with earlier media. After all, when Alexander 
Graham Bell used the first telephone to call 
Mr. Watson — who sat in the next room — 
cynics wondered why the inventor didn't sim- 
| ply shout for his assistant. At the time, the 
potential uses of the technology, like the 
Internet, were impossible to perceive. 

Warwick predicts the relatively simple neu¬ 
ral recordings he and his team first make will 
soon develop into more sophisticated ones: 

| "We're at the very earliest stages, as people 
once were with sound recording or telegra¬ 
phy," he says. "What we're doing here will 
lead to the equivalent of stereo, then quadra¬ 
phonic, then surround sound." 

BRAVE NEW FEELIES 

How will this new medium develop? Barring 
any breakthrough, it seems likely that those 
wishing to experience it will need a microtrans- 
: mitting implant — certainly a higher level of 
commitment than slapping on a set of head¬ 
phones or 3D glasses. But in these days of fad¬ 
dish body modification, from tattoos and pierc¬ 
ings to hairplugs and stomach-staples, there 
will likely be masses of people willing to sit still 
: for such an operation. 

The payoff, too, will be far more intense 
i than such old new-media turkeys as Mike 
Todd's 1960 Smell-O-Vision. And today's so- 
called virtual reality devices will, in turn, look 
like Smell-O-Vision themselves. 

Among the first prerecorded products avail¬ 
able will likely be erotic encounters (see side¬ 


be movies — they'll be feelies, just as Aldous 
Huxley predicted in 1931 's Brave New World. 

DOOM OR DAWN 

Warwick expresses great delight over the work 
he's doing, seeing it as the beginning of a new 
alliance between humanity and intelligent 
machines. Yet Warwick also understands that 
all the sensory — and sensual — applications 
| of this new medium may actually be humanity's 
I siren song. As man and machine become ever 
more linked, the balance of power just might 
begin to shift. Like the movies Terminator and 
The Matrix, it may not be long before machines 
rule the Earth, while the planet's former mas¬ 
ters take on a much more menial role. In fact, 
Warwick holds out little hope for humanity's 
long-term survival as a dominant species even 
beyond the next 50 years or so. 

"We're doomed to a future in which intelli¬ 
gent machines rule and humans become sec¬ 
ond-class citizens," he has written. "My project 
explores a middle ground that gives humans a 
chance to hang in there a bit longer." 

Of course, Warwick's experiments might 
lead to a closer and closer alliance with intelli¬ 
gent machines, to the point where the very 
definition of "human" changes. But when we 
all sport cyborg-like "enhancements" that 
extend our capacities and perceptions and feel¬ 
ings, yet put us at the mercy of intelligent 
machines — when those machines control 
more and more of the fine details of our exis¬ 
tence with each passing day — exactly what 
will it mean to be human? And where will 
humankind end and machine-kind begin? 

Time — and Kevin Warwick's experiments 
— will tell, fi 
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Adam&Eve 

Products That Make Sex 


Write to: Adaffl&EV 

P.O. Box 900 • 

□ YES! Send my FR1 
products catalog subscription! 


Address 


Sizzle! 


Call now or mail in the coupon below and receive a 50% 
discount coupon good towards your first purchase 
and a FREE adult video offer! 

Privacy and satisfaction 100% 
guaranteed! 


Our FREE Adam & Eve full color adult catalog is filled 
with the finest in sensual lingerie, videos, and toys. 


Call NOW! 


or visit our website: 
www.adameve.com 


800 - 274-0333 



























































party like it’s 



It was a fun ride while it lasted: that's what they'll say when history looks back on the Internet boom of the final years of the 20th 


the web site would sink like a stone. 

And you might as well break out the good booze — there's no profit on the horizon, no point in saving it. What the hell, it's a 
party, right? The last party, and you should enjoy it. 

Because you're with good friends and fond memories. And you never know what tomorrow will bring. 

Though we'd suggest becoming comfortable with the phrase, "Would you like fries with that?" 


PHOTOGRAPHY BY LESLIE LYONS 

FASHION DIRECTOR: JOHN BAPTISTE 


HAIR & MAKEUP: GEORGE BLACK 

FASHION ASSISTANT: GINA JEAN 
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LEFT TO RIGHT 
MALE MODEL 
JOE KUDLA Of MAJOR MODELS) 
JACKET BY DIESEL 
LEATHER PANTS BY DIESEL 
SNEAKERS OF ROYAL ELASTICS 


FEMALE MODEL: 
(KATYA Of ID MODELS): 
TOP BY DIESEL STYLE LAB 
SHORTS BY MARC JACOBS 
fISHNETS BY DONNA KARAN 
SHOES BY CANDIES 


MALE MODEL: 
(TYLER DENK OF NEW YORK MODELS) 
SHIRT BY DIESEL STYLE LAB 
JEANS BY DIESEL 
SHOES BY ACUPUNCTURE 
WATCH: SPOON BY SEIKO 


ALCOHOL CREDIT: 
ABSOLUT VODKA 
CUTTY SARK 













































Damn it,” moaned Oscar. "I wish we hadn’t sold all the coffee tables. 


MALE MODEL L TO R 
(TYLER DENK OF 
NEW YORK MODELS) 
SHIRT BY TED BAKER 

www.tedbaker.co.uk 

PANTS BY DIESEL STYLE 
SHOES BY SKECHERS 


(NICK CLARK OF FORD MODELS) 
SHIRT BY TED BAKER 
WWW.TEDBAKER.COUK 
PANTS BY DKNY JEANS 
SHOES BY DIESEL 
WATCH: SPOON BY SEIKO 


(JOE KUDLA OF MAJOR MODELS) 
SHIRT BY TED BAKER 

www.tedbaker.co.uk 

LEATHER PANTS BY DIESEL 
SNEAKERS BY DIESEL 


T 


FEMALE MODELS (KATYA OF ID 
MODELS & JULIANNE ROSSI OF 
FORD MODELS) 
TOP BY MARC JACOBS 
SKIRT BY MARC JACOBS 
SHOES BY MARC JACOBS 
FISHNETS BY DONNA KARAN 

MALE MODEL LEFT TO RIGHT 
(JOE KUDLA OF MAJOR MODELS) 
JACKET BY DIESEL 
PANTS BY DIESEL STYLE LAB 

(NICK CLARK OF FORD MODELS) 
TANK-TOP BY DIESEL 
JEANS BY DIESEL 
SHOES BY ACUPUNCTURE 



"l hope we find my contact lens,” thought Dave. "I don’t have health insurance anymore.” 


I 



























No one was surprised when Allison jumped ship. 





FEMALE MODEL 
(KATYA OF ID MODELS) 
TOP BY DIESEL 
SKIRT BY DIESEL STYLE LAB 
FISHNETS BY DONNA KARAN 
SHOES BY CANDIE'S 


MALE MODELS LEFT TO RIGHT 
(ROGER SMITH OF BOSS MODELS) 
SHIRT BY BEN SHERMAN 
JEANS BY DIESEL 
SHOES BY SKECHERS 


(NICK CLARK OF FORD MODELS) 
SHIRT BY BEN SHERMAN 
PANTS BY DKNY JEANS 
SHOES BY ACUPUNTURE 
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MP3 DC 


If it's always been your secret dream to be awakened 
each morning by James Hetfield, look no further than 
the new MP3 O'clock from Artist Direct. With this 
high-tech alarm clock, users can go to the Artist 
Direct web site (www.artistdirect.com) and 
download special wake-up messages from a range of 
popular artists, including Metallica, Mandy Moore, 
Foo Fighters, Backstreet Boys, Spinal Tap, and others. 
In addition to the prerecorded wake-up sound files, 
users can download 50 seconds from anj 
or WAV file into the clock tc 
morning greeting (or record 
sages with a microphone). Th 
able in two styles ("Martian" 
and comes in a multitude of 
Price: $54.99 



issue 


JVC XR-SD1 PDRTnBLt; SECURE 
□ IGITRL HUDIO PLRVER 

It wasn't long ago that you could download as many free MP3s from the Internet as you 
wanted (rest in peace, Napster) and share them with as many friends as you had. Times 
have changed, however, and the MP3 format has entered a new era — one that restricts 
your usage of these digitally compressed music files. Case in point the new XA-SD1 
portable audio player from JVC. This stylish, diminutive unit functions as a standard MP3 
player, but the transferring of files is no longer an unlimited enterprise. Because of its 
"secure digital" system (which is quickly becoming the standard), files stored on the origi¬ 
nal master PC can only be transferred to up to three memory cards. For those not in the 
habit of passing along MP3s to the world at large, the XA-SD1 is as versatile a portable 
audio player as you're likely to find. 

Price: $440 


www.jvc.com 


techno mix 

I2DVD INTERRCTIVE 
INTERNET DVD PLRVER 
HRRMRN/KRRDCN □ M C IOC 
□ IGITRL MEDIR CENTER 

Convergence products — those that combine the functions of separate tech¬ 
nologies into one device — are quickly becoming the way of the future. These 
two new products from i2DVD Interactive and Harman/Kardon are a 
technophile's dream, as they combine all sorts of home theater, audio and 
Internet capabilities into one set-top box. The i2DVD unit is a full-fledged DVD 
player that also plays CDs and CD-R/Ws loaded with MP3 files. The system has 
a built-in 56k modem (broadband adapters can be used) and is capable of 
using any dial-up ISP account for full Internet applications. You can even 
watch a DVD while surfing the web. The DMC 100 from Harman/Kardon is a 
similar product that combines DVD and Internet functions. This sleek-looking 
unit features a massive 30GB hard drive for storage of up to 10,000 music 
tracks or 30 hours of digital video. A full complement of audio and video 
inputs and outputs grace the back of this machine, including digital audio, 
composite and S-video, SVGA, Ethernet, and USB. Those who sign up for a 
$9.95 monthly subscription to the ZapMedia service have access to unique, 
interactive Internet entertainment options. Both the i2DVD and DMC 100 sys¬ 
tems come with wireless keyboards and remote controls. 

Prices: $899 (DMC 100) and $549 (i2DVD) 

www.harmankardon.com 


www.dvdbox.com 


quake 

TDK TREMOR MULTIMEDIA 
SPERKER SVSTEM 

TDK made its presence felt in the multimedia market last year with its 
acclaimed VeloCD CD burner, and now the company looks to make a 
statement or two in the field of computer speakers. The Tremor is the 
first-ever speaker system offered by TDK and is available in three models, 
the S-150, S-60, and S-40. This high-performance satellite/subwoofer sys¬ 
tem features NXT's breakthrough flat-panel SurfaceSound technology 
along with high-power multi-cnannel amplification and sophisticated 
sub-bass technologies to achieve audio performance far beyond conven¬ 
tional multimedia speakers. The magnetically shielded Tremor system can 
also be used with portable audio devices such as an MP3 player, CD play¬ 
er, or cassette player. 

_Prices: $69.99 (S-40), $109.99 (S-60), and $149.99 (S-150) 

www.tdk.com 
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hold everything 

CRSE LOGICTSBW-^n 
CD WRLLET 

For years, CD wallets have been as dull as an episode of the Cindy Margolis 
Show. Thankfully, the Case Logic company has taken the initiative to come up 
with a line of wallets that are not only functional, but pretty darn cool-looking 
as well. Made of durable, rubberized nubuck material, these new CD holders 
feature geometric swirl and flame patterns and are available in color combina¬ 
tions of black and gray, orange and red, and green and black (with new patterns 
and color combos coming later in the year). The SBW-24 can house 24 CDs or 
12 discs with liner notes. 

_ Price: $9.99 

www.casel09ic.com 


strap this on 

PRNRSDNIu SD RUDIO 
PLRVER SV-SD7B 

MP3 players started out as portable...now they're becoming wearable. The new 
Panasonic SD Audio Player SV-SD75 is not only one miniscule piece of hardware (bare¬ 
ly larger than a matchbook), it can also be strapped to your person in any number of 
ways for the ultimate in hands-free listening (a neck lanyard and armband are includ¬ 
ed). As an MP3 player, the PC-compatible SD75 is packed with features, including a 
large LCD screen, versatile playback functions, and a four-step battery life indicator. But 
it's what comes with the unit that makes it such an attractive option: clip-on head¬ 
phones, a rechargeable AAA battery and charger, a USB reader/writer, Panasonic 
Media Manager software, a headphone extender, and a 64MB memory card capable 
of holding an hour's worth of CD quality music. 

Price: $399 


electric chair 

LR-Z-BDV MICROSOFT 
WEBTV PLUS RECLINER 

Joey on Friends loved his reclining chair more than 
life itself — and chances are you'll experience the 
same level of unconditional devotion when you slide 
your lazy ass into the new Microsoft WebTV Plus 
Redinerfrom La-Z-Boy. This "e-diner," appropriately 
called "Explorer," comes with a Sony WemV Plus 
Internet Receiver, a keyboard, and two free months 
of WebTV Plus interactive service. As a multimedia 
station, the Explorer features a flip-up tray for all your 
computer activities, a 120-volt fused electrical outlet 
with surge protection, a high-speed DSL port and 
regular analog line, and an AC adapter for plugging 
in a laptop. Tne right arm contains a drink holder and 
storage space for chips, porn, or whatever you feel 
the need to neatly tuck away. 

Prices: $1,049 (fabric) and $1,299 (leather/vinyl) 
www.lazboy.com 


www.panasonic.com/sd 
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THE MOST CUTTING EDGE HOME ENTERTAINMENT AVAILABLE TODAV 


Generation X 

With its forthcoming Xbox video game system, Microsoft is primed and 
ready to take on gaming behemoths Sony, Sega, and Nintendo, by Jeff Kitts 



W hen Microsoft announced last 
year that it would be entering 
the console gaming market in 
latp 2001, industry insiders were understand¬ 
ably skeptical. They knew it would be no easy 
feat for a new system to compete against the 
Sony PlayStation 2, the Sega Dreamcast, and 
the forthcoming Game Cube from Nintendo. 
But here we are, just a few months from the 
fall release of the Xbox, and things are look¬ 
ing up for the hotly anticipated gaming 
supersystem. In the coming months, the Sega 
Dreamcast will be extinct, as Sega has decid¬ 
ed to cease production of their excellent 
white machine and focus instead on produc¬ 
ing games for other systems. What the near 
future will mean for the PlayStation 2 remain 
to be seen, but this console already has major 
strikes against it. For starters, production 
problems have caused the system to 
be almost completely unavail¬ 
able, even months after 
its debut. And 


those that have managed to obtain a PS2 
have not been blown away by the software 
selection. A handful of games have risen 
above the dreck — namely Smuggler's Run, 
Midnight Club and almost anything from EA 
Sports—but very few titles have been able to 
show off what the PS2 can really do. (Word 
has it that game programmers do not like 
working with the PS2.) As for the Game 
Cube, few details are available, and Nintendo 
is notorious for delaying their game system 
launches — so who knows when and if this 
system will really be a factor? 

All this may add up to one thing come the 
fall: that the Xbox may be the only clear-cut 
choice for gamers looking to embrace the 


next generation of video games. So what 
makes the Xbox so special? Here's a look 
under its hood. 

As the Xbox is a Microsoft product, .it 
should come as no surprise that the system 
will have many of the same properties as a 
computer. A 733MHz Intel Pentium-based 
CPU sits at the core of the system alongside a 
250MHz graphics processing unit from 
nVIDIA. The DVD-based system will have an 
8GB hard drive, 256 audio channels, and 
64MB total memory, which will make it the 
fastest and most powerful gaming system on 
the market. The unit will have four controller 
ports and a built-in Ethernet port for broad¬ 
band connectivity. All the best gaming compa¬ 
nies have signed on to develop games for the 
Xbox, among them Electronic Arts, Activision, 
Namco, Midway, Eidos, Konami, Acclaim, and 
others. Xbox is expected to retail for 

$299...and no shortage of product is 
expected. 


SUMMER.O V/FORBIDOEN INTERNET// 













































edaJ 


music 


games/shofb/g|ar 


NRPSTER MRV BE DVING, BUT THE MUSIC LIVES ON.. 



SurF Music 

New music to rock your world. 


Antiflag 

Underground Network 

(Fat Wreck Chords) 

With politically charged lyrics and tighter- 
than-a-schoolgirl hooks, Underground 
Network is a punk rock call to arms, a musi¬ 
cal soapbox upon which Antiflag not only 
denounce society's wrongs but also illustrate 
to all the wannabes out there just how real 
punk is done. Among the 13 songs you'll 
find not a single pop hook, over-produced 
harmony, or vapid lyric. Instead, lead song¬ 
writer and vocalist Justin Sane presents suc¬ 
cinct calls to arms that'll have you moshing 
your brains out one second and marching on 
Capitol Hill the next. — Morrison White 


Fantastic Plastic Machine 

Beautiful 

(Emperor Norton) 

Where other DJs build their albums from the 
beats up, Fantastic Plastic Machine's Tomoyuki 
Tanaka starts with a sense'of style. Like a fash¬ 


ion designer, he understands how eclectic ele¬ 
ments can create an illusion of unity, and 
makes turntable scratching and string quartet 
bowing seem of a piece on the jaunty, breath¬ 
less "Paragon." But the beauty of Beautiful 
isn't that Tanaka weaves house grooves, samba 


Hello Cleveland, New York, Chicago... 

M0ZW0RL0 INTERACTIVE ROCK TOUR DELIVERS THE CONCERTS RIGHT TO YOUR COMPUTER. 

If you haven't had a good reason to get high speed Internet access yet, now you do: The 
MOZworld Interactive Rock Tour is an ongoing series of interactive TV events featuring live rock 
concerts and other original web programming. Their latest broadcast was of the band Collective 
Soul, who put on a killer show which MOZworld brought right to music fans' web browsers. 

Webcast viewers can also purchase CDs, download music, chat with other fans, and check out 
a band's site all while staying tuned into the concert. Check mozworld.com for a schedule of 
events and future broadcasts. _ jim Reynolds 



drums, and jazzy orchestration into a dazzling 
tapestry of sound; it's that he turns these 
soundscapes into actual songs. With the help 
of vocalists ranging from Brazilian star Clara 
Moreno to jazz singer Bob£)orough, Tanaka 
shows that it's easy to make dance music pop 
if you're stylish enough. — j.d. considine 

Project Pitchfork 

Daimonion 

(Metropolis) 

It's all too easy for electronic music to fall into 
the cliche of thumping beats and repetitious 
bleeps and squeaks. Luckily, Project Pitchfork — 
industrial mainstays since the early Nineties — 
remember that an ability to write catchy songs 
far outweighs mere technical proficiency. Songs 
like "Timekiller," "Fear," and "We Are One" 
are perfect examples of tracks that work as 
well in a pair of headphones as on a crowded 
dance floor, and are perfect examples of why j 
Project Pitchfork has remained a perennial 
favorite amongst the black-clad elite. — m.w. 


Click Track 

RAPNETWORK.COM DELIVERS A 
SCORCHING SELECTION OF THE BEST 
THAT HIP-HOP HAS TO OFFER. 

While most streaming hip-hop sites have 
gone under or merged with competitors, 
Rap Network functions as a one-stop desti¬ 
nation for all things hip-hop, including 
music, videos, and concert footage. 

The site is comprised of two main sec¬ 
tions: "Spin Doctors" collects new cuts and 
mix tapes spun by the hottest turntable 
wizards, including big names like Stretch 
Armstrong, Tony Touch, and Cash Money. 
“Spit Factory," devoted to MCs, offers an 
exclusive collection of live performances 
and freestyles by such artists as DMX, 

Busta Rhymes, and Nas. You’ll also find 
footage of hot parties shot on location 
with celebrity hosts, world-famous DJs, and 
the sexiest hip-hop honeys, the Game Girls. 

Rap Network also features an entire 
library of rare footage and daily hip-hop 
news. So if you're feeling like a dose of 
real rap — with a touch of sexy imagery to 
complete the package — log on to 
RapNetwork.com and feel the heat. 

— Peter Parker 



www.fmtiddeninternet.aim 


LOG ON NOW 


Adam Cologne - 

Unlock her wildest sexual desires 
nctive cologne designed to let you 
- without ever saying a 
word! Imagine beautiful women being drawn to 
you. With Adam Cologne, and the high-tech use 
of pheromones (powerful natural scents that 
attract the opposite sex), this fantasy can 
become your reality! These natural fragrances 
have been combined with a deep, musky scent 
you may choose to wear every day. But be 
warned: Adam & Eve assumes no responsibility 
for her (or their) actions! 

Each spray pump decanter contains 
25 ml. of cologne. 

Offer void in AL, AR. KY, MS, TN & UT. 

KMlIt taNi ClIkiOliiM* fall lull I KM: 

■ ■■ 1*00 ■?• /' !• « 8 »8 


I j □ YES! Please rush my Adam Cologne c/, p and mail with payment today to: _ 

■ in plain packaging under your money-back guarantee. Adam & Eve, P.O. Box 900 | Dept. FIN3~| Carrboro, NC 27510 

■ I □ YES! Please rush my Adam & Eve Adult 

Produc' . .. 


oducts Catalog. (Must be 18 years old) 


Adam Cologne 
#4616...$14.95 

$ 

Delivery & Handling 

$ 3.00 

Rush Processing 
Add $2.00 

$ 

ORDER TOTAL 

$ 


MtdtUdl 8f PtfdHdt 

□ Check or 

Bank Money Order 
(SORRY, NO CASH OR COD S) 

Charge My: 

U VISA 
□ MasterCard 
^ □ American Express 


Acct. No. 


_ 


Exp. Date 

Signature 

Name 

/Please print clearly. Icerti/ylam layears otage..) 

Address 


Sexually Attract 
Women Instantly! 
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BECRUSE SOMETIMES STRERMING VIDEO JUST DOESN’T CUT IT 


Private Screening 

New releases from the underground world of forbidden home \7Weo. 


Blood Kiss 

Video Outlaw 

www.alternativecinema.com 
stars: Kathy Roth, 

Michelle DeGuzman 

A woman finds a 
book of the black arts 
at a garage sale run 
by a gypsy and 
uses it to unleash 
unholy heck. Spirited 
away by an ancient 
vampire (a Mexican 
guy with a bald spot and dirty socks), the 
husband of said meddler of evil things 
spends years smoking cigarettes, wondering 
where she went. While this is happening, a 
nympho vampire chick goes around town 
picking up discount strippers and hookers, 
sucks on them, then bites their necks. 

They're turned over to the Latino Leviathan 
for later abuse. Unfortunately, there is a 
downside to all this fun — head-to-toe fat 
guy nudity (wieners wiggling wildly), and big 
hairy male buttocks that'll make you wanna 
shave your own ass. 

— Jeff Gilbert 




The Erotic 
Ghost 

E.l. Independent 

www.seductioncinema.com 
stars: Tammy Parks, 

Darian Caine 

Unsatisfied with being 
a tattooed stay-at- 
home housewife, a 
tattooed stay-at-home 
housewife is having 
lustful hallucinations 
about a busty ghost 
with vampire fangs. And oh, the things the 
busty vampire ghost makes the housewife 
do...licking, rubbing, feeling upping. The wife 
later gets a thorough tongue lashing from 
two red devil gals (plastic horns, red capes, 
hellishly large boobs) in her basement. This is 
obviously a clean house because there's a lot 
of carpet shampooing going on. The hard-R 
girl-on-ghost scenes last long enough for you 


to, uh, warm up the car, and the DVD's 
behind-the-scenes footage is almost as good 
as the movie itself. Great fun and wholesale 
nudity aplenty. 

— J.G. 



At Dawn 
They Sleep 


Video Outlaw 

www.alternativecinema.com 
stars: Jen Glendye, 

Jill Cordeiro 

Two heavy metal 
drug dealers are at 
odds with the non¬ 
headbanging drug 
dealers down the 
street, and pungent 
words (as well as 
thousands of bullets) are exchanged. To cel¬ 
ebrate their victory, the would-be scarfaces 
have sex with two angels, who give them 
permanent hickeys — and a vampire virus. 
The deal is, in exchange for immortality 
they have to rip the heads off the entire 
human race so the angels can, like, take 
over the world. Buckets of blood, gang¬ 
sters, gun-poppin' action, cars being driven 
into houses that don't have garages, swear¬ 
ing, and sex with angels. The homemade 
special effects — demons, dripping gore 
goo, naked angels — are pretty darn cool, 
as is the soundtrack, featuring tomorrow's 
death metal hitmakers today. 



Seduction Cinema; 

www.seductioncinema.com 
stars: Darian Caine, 

Misty Mundae 

There's no place like 
Rome. After beating 
the pants off her ene¬ 
mies, the topless 
General Eroticus is up 
for a promotion — to 
take the Roman 
Empire to new heights of lesbian democracy. 


Gladiator 

Eroticus 




I Unfortunately, Dickus Minimus, the town's 
current head dick, won't get off the pot, so 
he has Eroticus viciously seduced and tossed 
out with the other street trash. Later, after 
being taken into slavery, she trains hard to 
| become the most feared and naked of gladia¬ 
tors. Tongue-in-cheek/tongue-in-butt-cheek 
laughs are as abundant as the girl-on-gladia¬ 
tor scenes. You wouldn't think, but bare-assed 
warrior women fighting (and biting) each 
j other is most entertaining. Great slapstick to 
slap your stick to. 



The Best of Mardi Gras ’99 


Crazy College Coeds: 
Independence Day Bash ’99 


Weiser & Company 

www.buttweiser.com 

It's hard to find fault in two videos that fea¬ 
ture nothing but cute girls flashing their 
breasts. Coming in at nearly two hours 
each, these tapes present a mind-numbing 
variety of sizes and shapes, all willingly dis¬ 
played by women who are too drunk to 
realize that their parents might one day see 
this footage. Highlights include an orgasm 
competition between two crazy college 
coeds, and a great Mardi Gras striptease. 
Admittedly, you might have to hold down 
the fast-forward button to make it through 
the tapes in one sitting, but as something to 
throw on the VCR during a party, these films 
can't be beat. 


— Morrison White 
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Shopping Cart 

A guide to tHe best and nrlWr obscure places 

tO Shop Online by Andrew Tingley 


ven as etailers like 
Amazon and CDNow 
still refuse to show a 
profit, a bevy of online stores 
have carved a very successful 
niche for themselves by pro¬ 
viding boutique products to 
the masses. 

HOOKS 

Feral House 
www.feralhouse.com 

Making Amazon its jungle 
bitch, "the publisher that 
refuses to be domesticated" 
offers a collection of books 
about crime, conspiracy, and 
counter-culture that will give 
you ammunition against 
obnoxious mainstream 
thought-repeaters. A real gem 
is the X-rated Bible, a retelling 
of the particularly dirty parts 
of the not-so-Good Book. 

Disinformation 

www.disinformation.com 

Disinformation's Headshop 
section has a well-groomed 
offering of fiction from the 
alternative greats — Hunter S. 
Thompson, Salman Rushdie, 
Charles Bukowski and more. 
We love that the site is easy to 
browse and the prices are rea¬ 
sonable. But does anyone 
really need Disinformation T- 
shirts and coffee mugs? 

Erotic Book Society 
www.eroticbooksociety.com 

The Erotic Book Society site has 
a clean, modern feel to help 
you forget your mind's in the 
gutter. Somewhat cumber¬ 
some, especially without a 
search function, the selection 
of fiction, sex guides, and pho¬ 
tography books worthy of 


prime coffee table space is vast. 
Or pick up a subscription to 
Bitches with Whips magazine 
— your mom needs the cash. 

FILM 

New York Film Annex 
www.nyfavideo.com 

Didn't get into NYU? Pretend 
you did by browsing through 
this repository of art films. 
Check out Cannes winners 
from the Sixties, like Robert 
Enrico's surreal An Occurence 
at Owl Creek Bridge. 
Remember, nothing impress¬ 
es the ladies like obscure, 
boring movies. 

Sinister Cinema 
www.sinistercinema.com 

The old-school web design is 
entirely appropriate for 
Sinister Cinema's Saturday- 
nights-in-your-underwear- 
with-Cheetos-and-Schaeffer's 
flicks. Exploitation, martial 
arts, good ol' sci-fi, and 
more are accompanied by 
short synopses with an 
ample dose of opinion. On 
the Thirties classic Protect 
Your Daughters: "Hilarious! 
Good girls get involved with 
sex, alcohol, and lots of 
horny men." This site is 
clearly your friend. 

Adult DVD 2000 
www.adultdvd2000.com 

Not to be camouflaged by its 
online superstore-style tabs 
and top-10 lists, Adult DVD 
2000 lets its true color (appar¬ 
ently pink) come through with 
titles like Slurpee Sluts Suck 
Deez Nuts. Choose from 26 
categories, all cross-referenced 
for your convenience. The 


deal is sweetened by a 10 
percent discount on the Best 
Sellers list. 

CLOTHES 

Rusty Zipper 

www.rustyzipper.com 

This vintage clothing store 
has it all: flare jeans, leather 
jackets, bowling shirts, ties — 
713 different ties, at last 
count. Search by gender, size, 
price and keywords, beating 
trips to stuffy vintage shops 
by a pile of mothballs. 

Sister site KingPoodle.com 
adds another twist: all items 
are 10 bucks or less. It's good 
to have a slick but cheap outfit 
when your date charges hourly. 

Stage Clothes 
www.stageclothes.com 

Pushing the limits on the 
skank meter, Stage Clothes 
carries everything an exotic 
dancer calls business casual: 
soft leather teddies, patent 
leather thongs, silky dragon- 
embroidered robes and an 
assortment of restraints. 


TOYS _ 

Neat Stuff 
www.neatstuff.net 

With the sophisticated, 
futuristic look of a junior- 
high astronomy page, 
Neatstuff scores pretty low 
on the design scale. But for 
content, the selection of 
Sixties space toys, Rock'em- 
Sock'em Robots, and origi¬ 
nal Erector sets kicks ass. 
With vintage, reproduction, 
and new toys, you no longer 
need to stay up all night 
scouring eBay for that per¬ 
fect childhood memory. • 
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THE FOLLOWING PRANK MIGHT SEEM LIKE A GOOD WAY TO GET REVENGE ON AN EX GAL PAL, 
BUT WE REALLY DON’T RECOMMEND DOING IT. REALLY, WE MEAN IT. 


ever post naked pictures of your ex-girlfriend online. She'd be mortified to discover herself exposed to the prying eyes of 
thousands — millions — of voyeurs, all looking to get a cheap thrill at her expense. Okay, so she dumped you for some snob 
with a smooth ride and a fat wallet, but it's really just too juvenile to point your browser toward 
w.hardcorejunky.net/amateurs. You'd be tempted to fill out the simple, anonymous form and then upload the incriminating images 
- and that's just plain wrong. If only they didn't give you such easy-to-follow technical directions! 



ILLUSTRATION BY MATHEW VINCENT 
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LYCOS' MUSIC 


WITH THOUSANDS OF MP3s, 35 RADIO 
CHANNELS, CDs, MUSIC NEWS AND A 
COMPREHENSIVE CONCERT GUIDE, IT’S NO 
WONDER LYCOS MUSIC IS EASY LISTENING. 


iusic.lycos.com 


GET INTO THE MUSIC 
LIKE NEVER BEFORE. 
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